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’ 
Carpenters and handymen are attracted by the highly polished 
forged steel heads of ‘traditional shape” and the chrome- 
plated steel handles shaped exactly like hickory that reflect 
the quality of Vaughan hammers. 

) Once they pick it up, they immediately sense the perfect 
balance . . . the comfortable proportions of a handle that’s 


perfectly contoured to fit the hand. And the grip is made 
of natural rubber . . . absorbs impact shock, 


On the job, they appreciate the built-in ability of Vaughan 
Tubulars to take rugged use. Exclusive inner hickory plug 
— which adds strength and absorbs shock — is compression 
fitted under 3,000 Ibs. pressure — permanently locking head 
and handle together. 


Available in nail and ripping patterns, with plain or milled 
faces, in a variety of weights and handle lengths. Stock all 
7 models . . . because when men reach for a hammer, they 
reach for a Vaughan . . . the hammers made by craftsmen 
for craftsmen for over 89 years. 


And only V & B makes all three 
TUBULAR — ALL STEEL — HICKORY 


Write for further details. 


VAUGHAN & BUSHNELL 


MANUFACTURING COMPANY 
135 South LaSalle Street 
CHICAGO 3, ILLINOIS 
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Rugged! = 
abery-duty 
Seon ‘locking lever. 


Mo. 6 
(Brass Case) $3.25 


(Brass Case) $2.75 


SECRET SERVICE PADLOCKS 


JA 
/ Me. 3 
$1.50 Retail 


Borris. rersted HARD WROUGI HT STEEL 


protection against 
jarring open. 
No. 4 J Rp ery .' 
(Brass Case) $2.25 In the “Secret Service” series, Master craftsmen bring together 
the two most famous principles of lock-making: 
1, Laminated case construction . . . recognized as the world’s 
most powerful. 
2. Brass cylinder, pin-tumbler locking mechanism. . . acknow- 
ledged superior security. 
For the finest in padlock protection — offer your customers a 
Master “Secret Service” lock ... no greater security at any price. 


Order from your wholesaler 


OTHER OUTSTANDING “SECRET SERVICE’ FEATURES: 


® Tough, hardened steel shackle. . 
super strength, 
™ \\ Extra heavy solid brass locking lever. 
yet provides { \ Cadmium rustproofing throughout. 
ere: 2) = Individually boxed . . . a colorful selling 
No. 8 / display. 
Available with 11/.” to 21/2” shackles... 
$3.00 retail per dozen extra. 
Master-keyed .. . $8.40 retail per dozen 
extra. 


(Brass Case $1.75 


Keye?-alike ... no additional charge. 


9” attached chains . . . $3.00 retail per 
Nationally advertised in Saturday Evening Post, dozen extra. 
Life, This Week, American Weekly, Farm Journal, 
Field & Stream, Popular Science 


Master Jock Company, Milwaukee 45, Wis. « “World! Largest Padlock Manufacturers 
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NEW AND EXCLUSIVE RAIN BIRD PRECISION-JET ARM* puts this sprinkler years i 
ahead of all others. New arm eliminates all side or back splash, keeps walks, 

driveways and patios dry. Water goes only where it’s wanted. There’s no waste, 

no puddling. 

Ideal for installation along walks or next to buildings, the Precision-Jet can be 

used singly or in combination with other great Rain Bird home and garden 

sprinklers. It is available in three models: the 25PJ, part circle sprinkler; the 

25PJ-FP, part or full circle sprinkler; and the 25PJ-DA, part or full circle 

sprinkler with “Do-All” baffle for controlling distance of water throw. 


Each 25PJ-DA on sled base is individually pack- 
aged in a self-display box that’s a solid shopper- 
stopper. Handsome white sprinkler base, sturdily 
made, offers lawn-time beauty and sprinkling ease. 


For profits that count, you can count on Rain Bird Precision-Jet! Order from 
your wholesaler today; or write, wire or phone direct for complete information. 


NATIONAL RAIN BIRD SALES & ENGINEERING CORP. 
627 N. San Gabriel Ave., Azusa, California « Phone: EDgewood 5-1203 
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Limited Time Package Deals 
on 8) Garden Tool Racks! 


Now at /ow or no cost with orders of Golden Grain Tools 


Ask your hardware or nursery 
jobber about the special package 
deals on the popular USS Wall 
Rack, Floor Display or Garden 
Caddy ...all limited time offers 
ending on January 15, 1960. 


So don’t wait! Order your USS 
Golden Grain Garden Tools now! 
Big ads in Sunset Magazine, 
Better Homes & Gardens, Los 
Angeles Times Home Magazine 
and Pictorial Living will give you 
the largest magazine schedule 
ever put behind these famous 


USS is a registered trademark 


tools. Display them...and sell 
these exclusive features : 

@ Fine quality construction... 
designed for extra years of service 
® Rugged forged-steel heads 

@ Smooth, golden-tone finish... 
grain-hardened ashwood handles 


Look for the famous STEELMARK 





Reaching 80 million 
, consumers each 
+ month...helping 
you sell more stee/ 
merchandise. 








Manufactured in the West for the West! 


United States Steel Products 


Division of 


5100 Santa Fe Avenue, Los Angeles, California + 
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United States Steel 


1849 Oak Street, Alameda, California 
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Fully guaranteed sale plus 
full ad allowance on 
Boontonware ‘Factory Run” Promotion 


Boontonware’s biggest yearly factory run promotion 
is back with a big, big difference ... with both a 
full ad allowance, and a fully guaranteed sale. Any 
size store can’t help but profit more. You get greater 
sales volume through full advertising support. You 
get extra sales by offering a complete selection of 
sale merchandise (what you can’t sell you send 
back) — all for truly maximum profits. Add to this 
a Service Piece Special that gives you regular 40% 
plus an extra profit bonus. Place your order now. 


ike 


conlonWware® 


finest of all melamine dinnerware 
BOONTON MOLDING CO., BOONTON, N. J. 
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COMMEN T — 


The Welcome Sixties 


The big bulge in our population started about 20 years ago. 
The “War Babies” are just becoming adults and starting their 
own families. 


Economic experts have been telling us about this period and 
how our economy will boom forward. They tell us there will be 
a great increase in home building...increase in sales of home 
goods, automobiles ... Well, practically everything. 


We have been in a period of good economic growth. You prob- 
ably know only too well that operating a business during these 
times has not been very easy. And it isn’t going to get any easier 
just because our rate of economic growth will greatly expand. 


It is during boom periods that competition also becomes ac- 
celerated... sometimes reaching a fierce pace. 


It will do you no good to fear competition. It will do you no 
good to ignore it. Your only salvation is to get into the race 
and COMPETE. 


There are various ways to compete. You can meet your com- 
petition head on by going after business the same way they do. 
Or, you can go after business in a different way than they do. 
The chief point is to select a method and make definite plans 
far enough in the future to keep your business in a healthy state. 


The “Sixties” offer you many possibilities for making money, 
but you will have to make a strong effort to get it. 





OUR READERS WRITE 
... to the Editor 





One Salesman to Another 


Dear Sir: 

I am a former retailer for a good 
many years, now an outside salesman. 
I have been in many stores and see all 
sorts of merchandisiing and _ sales- 
men. 

In my travels, I have been particu- 
larly impressed with the salesman- 
ship and friendly policies of one of 
your subscribers, Jim Pearson of 
Pearson Hardware Co. in Piedmont. 

In this day and age of cut price 
(and cut profit) merchandising, I 
notice Mr. Pearson doing many things 
different—most of them simple, old 
fashioned, friendly, etc., such as: 

. Advertising a free poem instead 
of give-away prices. 

. Package stuffers in every order. 

3. Friendly greeting of customers 
by name. 

. Suggestive selling very 
strong on this. He will always 
have a different impulse item 
near the cash register, and boy 
does he sell! 

He does such a good job of selling 

he is a challenge to me. I hope I can 
some day be as good a salesman. 


I believe this new(?) approach— 
this friendly down-to-earth salesman- 
ship—should make an interesting ar- 
ticle for your magazine. I am sure 
I have only skimmed over the top of 
his policies. Possibly the complete 
story from him would be even more 
interesting. 

Very truly yours, 
Forrest Thompson, 
2682 Tamalpais, 
El Cerrito, Calif. 


Dear Mr. Albin: 

It (Aloha Hawaii Issue) is indeed 
a fine achievement and one which I 
know will draw a great deal of useful 
attention to Hawaii. 

Cordially yours, 

Riley H. Allen 

Editor 

Honolulu Star-Bulletin 
Honolulu 2, Hawaii 


Dear Sir: 

The Honolulu Star Bulletin has 
published a review of the special 
Hawaii State edition of HARDWARE 
WORLD, which interests us greatly. 

The Hawaiian Historical Society 
would very much appreciate two 





“Want Book 


PROFIT 
MAKERS 


Check your stock and re-order 
today. Bare spots lose 

sales! Ask your jobber for 
s Fuller 


self-service mo 


eo) dsl -samr-lealele) 


ney-makers 


}| FULLER TOOL CO., INC. 


3522 Webster Avenue, New York 67 


self- -service display carton. 
your register—then just watch them sell. 


BRAND NEW 


6 OF 


f SALE! 





§ fast-selling 
packaged | 
tools! | 


No. P-69 Merchandiser 


8 different individually packaged tools and tool sets. 
All $1.00 values; 
hex key sets, screwdrivers, files, mal 


retail, 69¢. aa knives, saws, 
ets—4 of each 

32 pieces attractively boxed in a profit- making 
Keep it filled « and near 


ORDER or REORDER TODAY! 
World's Largest 


Producer of Unbreakable 
Amber Handle Tools 


Fuller products are made in U.S.A., England and other countries, of the highest quality materials, by skilled 


craftsmen . . . designed for Service . . 


. and rigidly inspected to preserve Fuller Quality and heliability. 
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copies of this issue to file with its 
collections. 
Sincerely yours, 
(Mrs.) Willowdean C. Handy 
Librarian 
The Hawaiian Historical 
Society 


Dear Sir: 

Received the November Hawaiian 
Issue of the HARDWARE WORLD. 
Thanks very much. You truly have 
given both wholesale and retail con- 
cerns a very good writeup. 

Merry Christmas (Mele Kaliki- 
maka) and Happy New Year (Maka- 
hiki Hou). 

Kindest Personal Regards and 
Aloha, 

Walter F. Huebener 

1422-B Dominis St. 

Honolulu 14, Hawaii 


Dear Sir: 

I have just received my copy of the 
Hawaiian issue of the World, and 
want to take time out to thank you 
and also compliment you on a good 
job, well done. 

The only problem now, is that I 
am in the mood to go to Hawaii, and 
I can see where your issue will really 
stimulate the tourist trade to the 
Islands. 

William H. Meiners 
Arcadia, California 


Dear Sir: 

I would like to take this opportu- 
nity to congratulate you on the 
wonderful publication of Hawaii in 
your November issue. This was one 
of the nicest articles I had the op- 
portunity to read in regards to the 
new 50th State. I have talked to a 
number of businessmen in Hawaii 
and they all feel as I do. 

Aloha. 

Trans-Ocean Importers, Ltd. 
James F. Inman. 
President and General Manager 


UPDATED & NEW 
HARDWARE FIRMS 


ARIZONA 

PHOENIX — Luther’s Hard- 
fare & Trailer Supply has open- 
ed at 8375 North 7th Street in 
Sunnyslope. The retail firm spe- 
cializes in meeting the needs of 
trailer home owners and trailer 
court operators. F. M. Luther 
and his wife Maude are former 
proprietors of Mountain View 
Trailer Court. 


CALIFORNIA 
CALISTOGA—Grand opening 
of Silverado Hardware & Plumb- 
ing was recently held here. The 
reopening took place after sev- 
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Best... : 
Next to Brass : 


Aoun- 


A BRAND NEW METAL THAT 


Silver-Brite Finish 
@ Superior to Adwiiin 


@okedaes? 


SHERMAN Gn % NEW for ‘60 
“LONG GRIP” 1K ACEZER “sHopper stopper” 
CLINCHER COUPLING o mo oh Tiv—4 HOSE GOODS CARD 
" of " SHERMAN ae “vt MERCHANDISER 
Sheun-alley 7 aee ' SFG featuring 
COUPLING , i Ne = 


‘Shao 


| ye, ee w H 
ASK YOUR JOBBER REPRESENTATIVE ABOUT With 
‘Shoun-alloy | 


Booth #72 at the North Coast Retail Hardware Assn. Show! 
See uS in Booth #334 at the Western States Hardware Show! 
Booth #236 at the West Coast Hardware & Housewares Show! 


U oul Lo batter with Sipgrpagos YoOrA beat | 


H. B. SHERMAN MANUFACTURING CO., Battle Creek, Michigan 


For Details Circle 7 on INQUIRY CARD 
JANUARY 1960 7 





eral months of remodeling. De- 
sign of the new interior was 
made, according to owner Stan 
Coppel, with Mrs. Housewife in 
mind. Everything in the store 
can be easily seen and touched 
by the shopper. To highlight the 
opening, free gifts were offered 
to patrons. Several door prizes 
were awarded and free coffee 
and delicacies baked by Mrs. 
Elise Dillon, demonstrator for 
Sunbeam appliances, were 


served. Factory representatives 
were on hand to demonstrate 
items of interest to home-mak- 


ers and home craftsmen. An 
electric coffee maker, automatic 
fry pan and a chrome swing 
spout for the kitchen were 
awarded as door prizes. The 
Silverado store is a member of 
the Pro Hardware Group. 


PORTERVILLE — Jones 
Hardware Company celebrated 
their complete remodeling with 
an open house. The store, which 
began as a harness shop, is ob- 
serving its 60th year of busi- 
ness. Hardware and housewares 
became part of the business as 


Show this man these pliers 


and he’ll buy them,,. 


from YOU! 


CHAN ye, LOCK | *s 








Specially Designed 
ELECTRONICS PLIERS 





Many of your customers work in electronics—either profes- 


sionally or as a hobby. They need special pliers . 


. « pliers 


made with surgical instrument precision. We know because 


we asked them—lots of them, right at their benches—what 


they wanted in pliers. Here is the answer . 


. . four long-reach 


CHANNELLOCK Pliers that satisfy 90% of their needs. Show 


your electronics customers these specially designed 


pliers and they’ll buy them 
. . . from you! (Electri- 


cians like ‘em, too) 


No. 748 
END CUTTER 


No. 118 
FLAT- NOSE 


No. 728 
DIAGONAL 
CUTTER 
No. 738 


ROUND-NOSE 


FREE DISPLAY 


Your customers will eye 
‘em and buy ‘em from 
this compact, 3 color 
display. Easeled for the 
counter - grom- 
meted for the wall 


CHAMPION DEARMENT TOOL COMPANY © MEADVILLE, PENNSYLVANIA 
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the call for harness equipment 
dwindled. During the open 
house, factory representatives 
demonstrated tools and appli- 
ances. Flowers were given to th: 
ladies. Among the many gifts 
given away were a cart, serving 
tables, electric fry pan, barbecue 
grill, electric blanket, coffee 
maker, and glassware. Refresh- 
ments were served throughout 
the two day event. 


SALINAS — Sherwood Hard- 
ware is now presenting its ‘“‘new 
face” to the public. Expanded 
and remodeled, the store has 
new lighting and a display win- 
dow. A warehouse and office 
were added to the rear of the 
building, thus affording more 
shelf and display area in the 
store proper. New merchandise 
has been added to the regular 
stock carried. Auto accessories 
and bicycle departments have 
items most frequently requested 
by customers. 


VISALIA—Grand opening of 
Rich Brothers Lumber Co.’s new 
hardware department took place 
recently. Prizes and _ refresh- 
ments were served during the 
celebration. The 50 by 70 foot 
building was built in the center 
of the Rich block on S. Bridge 
St. In addition to the hardware 
department, the $35,000 build- 
ing houses the firm’s offices. 


WHITTIER — Rudy and Bob 
Sackett of Sackett & Peters 
have arranged for construction 
of a 36,000 square foot store 
here. The building will be of 
modern design and laid out for 
fast efficient self-service. It will 
have the newest in merchandis- 
ing fixtures and lighting. Extra 
wide aisles will be provided to 
accommodate super market type 
shopping carts. Parking area for 
the store will contain more than 
100,000 square feet. An automo- 
tive service center staffed with 
factory trained specialists will 
be a new feature of the store. 
Sackett & Peters now operate a 
hardware store which will con- 
tinue business in addition to the 
newly planned one. From the 
present 47 employees, it is ex- 
pected that an increase to 100 
employees will be necessary to 

(Continued on page 26) 
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FLUSH PULLS 
SOLID BRASS BRIGHT 


‘a i BRASS 


owe" With 


NATIONAL GO, STERUNG. ty. 





Screws 
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MFG C0) cree. — 


Speed up sales and stock control 


with Mduond of, Sioiling = 


Turnover-conscious dealers know that sales people 
sell the item that’s easiest to sell—easiest to find. 


That’s why hardware from National of Sterling 
moves off the shelf faster. National’s Picto-Graphic 
cartons and Visual Paks also encourage impulse 
buying .. . there’s no guessing what’s inside. 


And when it comes time to inventory, there’s no 
loose, unidentifiable stock on your shelves. Na- 
tional’s Picto-Graphic carton gives the item name, 
stock number, and full description. Visual Paks are 
quickly counted in the sealed polyethylene bags. 
Join the swing to “National of Sterling”! 


* Solid Quality Throughout 
NATIONAL MANUFACTURING CO. 


16001 First Avenue Sterling, Ilinois 
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PICTURE OF A MAN 
SPENDING *339°° 


When the biggest advertising program in We invite you to join the Springfield sales 
Our engineers have created mower and tiller 
features with unusual sales power... our pric- _ 
ing gives you definite advantages in the quality . 
market .. . with our dramatic new point-of-sale 

_ package, you can put on your own Power Equip- 
ment Value-rama on sidewalk or sales floor . . 
and we will be out talking Springfield quality 
to 118,000,000 magazine readers. 
When your Springfield wholesaler stops by, 
give him a chance to tell his story. It’s potent! 
will be éxposed to the exciting facts about It's complete! It’s great! You, too, can make 
Springfield’s self-selling quality features. Springfield the profit line for ’60. 


4 — 
Springfield 25” deluxe riding mower Springfield 22” walker... ‘ Springfield balanced 
America’s top seller with featuring Quick-Change action rotary tiller... 
full gear transmission. “4 height adjustment with optional reverse 


Springfield 


POWERED LAWN AND 
GARDEN EQUIPMENT 


QUICK MANUFACTURING, INC., SPRINGFIELD, OHIO 


THE HOUSE OF POWE 


| 7 GREAT SPRINGFIELD MODELS. The ea line for 60 








Merchandise Now In The News 








STAINLESS STEEL spring tension 


weather stripping. Each coil is 17- 
feet, enough to trim average door or 
window. Weather stripping is said 
to last life of house. Can be cut with 
ordinary scissors. Stripping is easily 
applied —National Guard Products, 
Inc. 
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LOG CARRIER AND HOLDER for 
fireplace. &-Z-Tote accessories in- 
clude tongs and stand. Log holder 
can be used for Presto-logs or limb 
wood. Centered handle on carrier for 
balance. Tongs grip logs securely 
and can be used as poker.—Portland 
Willamette Company 
For Details Circle 103 on INQUIRY CARD 
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LARGE SIZE COLANDER is made 
of lightweight polyethylene. Unaf- 
fected by extremely hot or cold water. 
Fullgrip handles make colander easy 
to use for draining or washing foods. 
Can be safely washed in dishwasher. 
Available in red, yellow and white.— 
Loma Plastics, Inc. 
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ALL-PURPOSE POLISHER for shin- 
ing shoes, luggage, handbags, furni- 
ture, silverware and cars. Polisher 
has two brushes for different polish 
colors. Nylon gears provide silent 
operation. Weighs little over three 
pounds.—Portable Electric Tools, In- 
corporated 
For Details Circle 104 on INQUIRY CARD 
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* SAMITIZES 
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WATER 


AUTOMATIC TOILET CONDITION- 
ER is plastic container which releases 
measured liquid formula with each 
flushing. Said to deodorize, sanitize 
and condition water with combined 
detergent to help clean bowl. Two- 
month supply in each container.— 
Specialty Items, Inc. 
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“STANDARD, 
MODERN CHAIN DOOR GUARD 
wit eRe cman 


CHAIN DOOR GUARD gives maxi- 
mum “lock-out” protection. Base of 
guard can be mounted at door edge 
without splitting wood. Screw holes 
are flush with door and frame. Avail- 
able in brass, nickel and chrome 
finishes complete with screws .— 
Shelby Metal Products Co. 
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information 


on any item shown on these 
pages, please circle number 
on the Reader Service Card, 
facing Page 52 in this issue 








DIAL-CONTROLLED SPRINKLER 
can be adjusted for mist, medium, 
jet spray or off. Revolving action 
covers 50-feet. Each arm is adjusted 
separately. Arms and head made of 
solid brass with gold white and 
chrome trim. Base is zine and non- 
tipping.—Melnor Industries, Inc. 
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VENTURI ADAPTERS for use with 
flexible or rigid pipe. Made of tough 
plastic material which will not rust 
or corrode. Can be used on pump 
ejectors with male or female threads. 
Four sizes are available to meet most 
pump requirements.—Yardley Plastics 
Co. 
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STORM AND SCREEN DOOR 
CLOSER has air by-pass near end of 
cylinder for rapid air removal as door 
reaches jamb. Tight door closing is 
result of by-pass. Other features in- 
clude rust-proof rod, slide-out hinge 
for easy removal and finger-tip con- 
trol.—E. R. Wagner Mfg. Co. 
For Details Circle 108 on INQUIRY CARD 


WHITE MUCILAGE dries clear, 
clean and colorless in one minute. 
Squeeze bottle dispenser mends any- 
thing from china to millinery. Smooth 
cream is tacky until dry. Chie mucil- 
age in mounting pictures, glitter 
decorations or packaging. — Wilhold 
Products Co. 
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METAL PRIMER dries in 20-min- 
utes. Rust Magic primer penetrates 
rust and locks to sound metal. Paint 
locks out moisture and prevents fur- 
ther rusting. Can be sprayed or 
brushed.—Krylon, Inc. 
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ESCUTCHEONS that can be used 
with any door knob design in Yale’s 
5200 and 5300 residential locksets. 
Nine decorator designs are available 
for unusual effects. Many combina- 
tions can be made for interior and 
exterior doors by using various knobs. 
—The Yale & Towne Mfg. Co. 
For Details Circle 109 on INQUIRY CARD 


HUMIDIFIER for hot air furnaces 
designed to give improved humidifi- 
cation. Said to be fool-proof, humid- 
ifier will give controlled humidity of 
30-45 per cent. No electricity needed. 
Installed with simple tools to cold 
water pipe.—Reliable Equipment and 
Supply Co. 
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HEADACHE? 


CUSTOM PEDAL FIT for children 
from 18 months to 6 years. Pedal 
location can be adjusted to 5 positions 
in juvenile automobile. Longer useful 
life is assured for wheel goods. 
Murray Ohio Mfg. Co. 
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Take complete-line ATLAS 
VALENTINE DAY heart molds for 
GET QUICK RELIEF FROM individual servings. Included in nine- 


piece set is one large mold. Copper- 
Tone or natural aluminum finish with 


TACK AND NAIL PROBLEMS! iicrinn'c.° 
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The full Atlas line is equivalent to roughly 12 scat- 
tered sources of supply. So with just ove source, you 
eliminate 11 extra orders, 11 extra invoices, 11 extra 
shipments, 11 extra brands to inventory. And these 
economies can increase your profits as much as 59! 


Relieve headaches... save time, trouble, and money 
... with complete-line Atlas, standard of the industry | 
since 1810. You get recognized top quality at com- | 
petitive prices, uniform packaging, and modern 


Stock the line in self-sell displays ... all from one source. 
the famous red boxes. 


Stock Atlas — it makes good dollars — and sense! 


ALUMINUM ALLOY SHOVEL is 
TACK ideal for snow and general purpose. 
CORP. Weighs less than three pounds. Avail- 
able in long handle or steel D handle. 
® 


Replaceable steel wear strip on blade. 
FAIRHAVEN, MASS. © HENDERSON, KY. | —True Temper Corp. 
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KITCHEN BROOM WITH So'-S\ccr BRISTLES 


Exclusive! Thousands of tiny bristle tips pick up fine dust, dirt. Handles, blocks, bristles in pink, yellow, turquoise. $3.98 retail. 


INDOOR BROOM 


Tampico bristles, for wooden floors and all smooth surfaces. Beige handle and block. $2.49 retail. 


OUTDOOR BROOM 


Practical broom for rough surfaces—sidewalk, driveway, patio. Palmyra bristles, orange block and handle. $2.49 retail. 


4d BRUSH a ————\, SEE THEM AT 
GOLD KEY VALUES 7 THE HOUSEWARES SHOW, 
M AKER Hardware BOOTH 915-917-919 


EMPIRE BRUSHES, INC. ME PORT CHESTER, NEW YORK 
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HERE'S WHY 


DYER E-Z-PLY #3." 


“BONNER BILL PASSES” MILLIONS OF BOATS MUST BE NUMBERED 


ECAND 





peo a es Boat Names & City 


LETTERING “WATERPROOF"—3" SIZE MEET STATE & COASTGUARD REQUIREMENTS 
REFLECTS AT NIGHT eo.” - 


Bold and Brilliant 
By Day 
Reflect At Night is | , 
No. 1 SCOTCHLITE, REFLECTING No. 6 SCOTCHLITE REFLECTING 
SILVER WITH BLACK OUTLINE SILVER WITH HEAVY BLACK 
395 3" LETTERS & NUMBERS. OUTLINE. 380 14," LETTERS & 


LIST $79.00 — Net $47.40 NUMBERS. 
List .20 Ea. — LIST $38.00 — LIST .10 Ea. 


APPLICATION REQUIRES NO WATER, GLUE, OR VARNISH, AS EASY 
TOO APPLY AS A BANDAID, JUST PEEL OFF BACKING AND PRESS ON. 
EXCELLENT FOR APPLICATION TO THE CURVED SURFACE FOUND AT 
THE BOW OF MOST SMALL BOATS. HANDSOME DISPLAYS FREE WITH 
ASSORTMENTS. 


i 
DISPLAY DYER E-Z PLY SCOTCH- 
LITE NUMBERS AND LETTERS 
OBO XES UR US: STEEL MORE DEALERS ARE MAKING MORE MONEY BECAUSE THEY ARE DIS- 
COVERING MORE PRACTICAL USES FOR DYER NUMBERS & LETTERS 
America’s Finest — Order Today From Your Favorite Jobber 


EVERY DEALER WiLL NEED A. DYER SPECIALTY Co. Inc. 13019 East Los Nietos Rd. P. 0. Box 2513 Santa Fe 


Springs, California,Warehouse in Michigan City, Indiana and Groton, New York 
For Details Circle 13 on INQUIRY CARD 
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FREE BONUS SPRINKLERS. IN OUR 


TWO “EARLY BIRD” SPECIALS 


Buy an Get No. 77 Assortment of Wave Sprinklers with 


assortment _/., these Free Bonus of Four Revolving Sprinklers! 
of these: @ ale | free! (2) #525 SWINGIN’ SPRAYS @ ‘5.95 each 11.90 
ned Kp (3) #550 SWINGIN’ SPRAYS @ 7.95 each 23.85 
+e / (3) #700 SWINGIN’ SPRAYS @ 9.95 each 29.85 
(2) #1000 SWINGIN’ SPRAYS @ 12.95 each 25.90 
FREE BONUS 
(1) #650 SQUARE SPRINKLER @ 2.49 each 2.49 
(1) #800 REVOLVING SPRINKLER @ 1.95 ea. 1.95 
(1) #860 REVOLVING SPRINKLER @ 3.49 ea. 3.49 
(1) #910 REVOLVING SPRINKLER @ 5.95 ea: 5.95 
TOTAL RETAIL VALUE: 105.38 DEALER COST: 54.90 


DEALER PROFIT: 50.48 
48% DEALER PROFIT! 








No. 88 Assortment of Revolving Sprinklers 
with Free Bonus of New Square Sprinkler! 
(1) #650 SQUARE SPRINKLER @ 2.49 ea... .2.49 
(2) #800 REVOLVING SPRINKLERS @ 1.95 ea. 3.90 
(2) #860 REVOLVING SPRINKLERS @ 3.49 ea. 6.98 
(1) #910 REVOLVING SPRINKLER @ 5.95 ea. 5.95 
FREE BONUS 
(1) #650 SQUARE SPRINKLER @ 2.49 ea.. .2.49 
TOTAL RETAIL VALUE: 21.81 DEALER COST: 11.59 
DEALER PROFIT: 10.22 


47% DEALER PROFIT! 


ww 


TWO FREE BONUS ASSORTMENTS OF 


SEE 'N SELL ACCESSORIES! 


Melinor's See ‘n Sell Accessory line in 
fast-moving self-selling skin-pack display 
cards. Take your pick of two packages: 
No. 158§ —92 individual pieces, including 20 dif- 
ferent items, with FREE Wire Display Rack. 
TOTAL RETAIL VALUE: 63.92 
DEALER COST: 40.48 
DEALER PROFIT: 23.44 
No. 159R —Refill Skin-Pack Assortment. 92 indi- 


vidual pieces, including 20 different items, with 4 
FREE Brass Hose Nozzles. 


TOTAL RETAIL VALUE: 63.92 
DEALER COST: 37.95 


DEALER PROFIT: 25.97 
ORDER NOW FROM YOUR MELNOR DISTRIBUTOR! LIMITED SUPPLY! 


_ 


= S 
hose BITC pede 





MELNOR INDUSTRIES, INC., Moonachie, New Jersey 
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TV has made Melnor a household word 
among homeowners! And this year Melnor 
is back in TV bigger than ever... more time, 
more markets, more customers for you. 


Two new sprinklers to widen your garden 
market! The new Pulsator throws a power- 
ful spray a long way, to cover circles up 

to 90 feet in diameter or wedges of any 
size you dial. The economical new Square 
is the ideal sprinkler for the smaller 
rectangular lawn. These are new members of 
the Melnor family, joining the successful 
revolving sprinkler line and the famous 
Melnor Swingin’ Spray Wave Sprinklers. 
All this, plus the bigger-than-ever Melnor 
accessory line in the ‘‘See 'n Sell’”’ 
skin-pack display cards. 


WHAT’S STILL MISSING? 


Nothing! Because on the back 
of this foldout you’ l/ find 
Mel/nor’s best-ever Early Bird 
Free Goods Promotions! 

















Plastic Steel 


the original epoxy repair 

material with over 

1,000,000 uses for permanent 
home, farm, auto, boat repairs. 
Available in box or blister package. 
Recommended where great 
strength is required. 


DEVCON § LIQUID 


aluminum 


real aluminum in paste form — 
immediate repairs right from the 
tube. Seals, fills, caulks — 

will not rust. 


Why stock a multitude of different types and 
makes of repair materials when the 5 Devcon 
Repair Materials will complete every home, 
auto, farm and boat repair job. Here is your 
single source of supply for proven quality 
products. Devcon backs your sales efforts 
with extensive national advertising and 
publicity — LIFE, READER’S DIGEST, etc. — 


as well as a wide variety of free sales aids. 


Contact your wholesaler or write 
the factory direct for full details 
on the Devcon profit package . . 
every item gives you a full 
40% profit! 


DEVCON’ DFO 


tHe epoxy "SUPER GLUE” 


the dual-purpose material — 
provides tremendous bonding 
power for any repair — also, ideal 
for all porcelain and appliance 
repairs — hardens to a 

glossy white finish. 


real rubber in semi-paste 
form for all kinds of 
flexible repairs. 


a! 
DEVCON CTI 
& a 


for quick, easy repairs to 
furniture, toys or any damaged 
metal, wood, concrete or glass 
materials. Can be finished to any 
metallic coloring. 


NOW AVAILABLE! 


Here’s the new compact, 
revolving Devcon Repair Center 
offered FREE to you in 
combination with 24 packages of 
famous Devcon repair materials. 
Get in touch with your wholesaler 
or the factory for all the facts on 
this self-service merchandiser 

that spurs impulse buying. 


») A" fore), Rete). ie), 7-Uele)y 


401 Endicott Street, Danvers, Mass. 


at POURED PILLAR OF STEEL TRADE MARK 





Individually labeled balls 


ALL PURPOSE COTTON 


SEINE ¢ 


ART. 533 


AVAILABLE IN A VARIETY 
OF PLYS AND PUT-UPS 


1 Ib. skeins—6 thru 72 ply 
Put-up in 5 Ib. pkgs. 


Each ball labeled 
2 oz. balis—6 thru 24 ply 3 . ;, at 
Put-up in 5 Ib. pkgs. it ree as to weignht, 
ly, feet per ball. 
4 oz. balls—6 thru 48 ply ply, feet per bal 
Put-up in 5 Ib. pkgs, 


8 oz. balis-Gthru 72 ply only MIKE} SEINE CORD is labeled for 


Put-up in 5 Ib. pkgs. 


you and your customers identification 
1 Ib. balis—18 thru 72 ply 


Sold in bulk 


Put your confidence in 
the QUALITY LINE... 


Vinyl Weather Stripping Mop Heads 

Weood Giue Wrapping Twines 

Braided Nylon Line Kitchen Lines 

Seine Twines Express Twines 

Seine Cords Chalk Lines 

Trot Lines Parcel Post Twines 

Staging Polished India Twines Orders of $75.00 or more, freight 

Venetian Blind Cord Plastic Clothes Lines prepaid. Orders of less than $30.00 

Sash Cords Jute Twine f. o. b. Mill, Lawndale, N. C., Van Nuys, 

Clothes Lines ic yoo Lines Calif., Marietta, Minnesota, Dallas, Texas, 

cravat Masking Tape or Waynetown, Ind. Orders of $30.00 to 

Starter Rope Freezer Tape $75.00 freight allowed to $1.00 per cwt. 

Jump Rope Polyethylene Ropes Freight prepaid does not include extra 
charges incurred outside carrier’s 
regular zone of delivery. 


ESTABLISHED 1873 eve an { § ompany LAWNDALE, N. C. 


14346 Bessemer St., Van Nuys, Cai. e Marietta, Minn. e 3104 Gaston Ave., Dalias 26, Texas @ Waynetown, Ind. 
For Details Circle 16 on INOUIRY CARD 
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Your FREE copies are 
ready, now! 
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Address request for your free HILLERICH & BRADSBY CO., INC 
> a 


copies of catalogs to Dept. HW-O BOX 506, LOUISVILLE, KENTUCKY 
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—By N. R. REGEIMBAL 


/for WESTERNERS 





Chilton News Bureau, Washington, D. C. 


Westerners Face Uphill Fight for Tax 
Relief as Government Spending Mounts 


Western businessmen are fighting an uphill battle for tax relief 
from Congress this year—or even in the near future. 


The study of the present tax 
structure by the House Ways 
Ways and Means Committee was 
originally designed to close tax 
“loopholes” which permitted 
some favored taxpayers to es- 
cape paying their fair share, 
thus placing heavier burdens on 
other taxpayers. 

It was also hinted that some 
broad tax cuts might be devel- 
oped, and much of the testimony 
before the Committee at recent 
hearings concentrated on the 
tax-cut theme. 

But government budget prob- 
lems, and the tremendous num- 
ber of tax inequities uncovered 
by the Committee, are working 
against any tax cut in the near 
future. 

The government is faced with 
rising spending demands and 
costlier defense requirements. 
Tax revenues are not keeping 
pace with the need. There is 
even talk now of the need for a 
new national sales tax, applied 
to all products (except food) at 
the manufacturing level, to help 
ease the revenue strain. 

While revenue needs work 
against tax cuts, congressional 
tax officials now say that it will 
take two years, maybe more, to 
produce a broad revision in the 
tax laws. They are still hopeful 
that by tightening up the loop- 
holes, they can produce enough 
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revenue to make offsetting re- 
ductions in rates. 

So, the outlook is bleak for a 
broad tax cut this year. There is 
a possibility that election-year 
poiitics may push through some 
special tax relief, such as to en- 
courage reinvestment in small 
firms, and to help self-employed 
persons set up their own retire- 
ment plans. But the chances 
appear slim. 

* * & 
HOMEBUILDING IN 1960 in 
the West will depend on the cost 
and availability of credit in each 
local area ... Nationally, hous- 
ing experts warn that building 
may fall off sharply. Construc- 
tion, reflecting tighter money 
conditions, dipped fairly sharply 
in October to 105,000 units, 13 
per cent below September. In the 
Western states through the first 
eight months of 1959, some 244,- 
100 new homes were started, 
compared with only 190,900 in 
the same period in 1958. But 
figures showed declines in June, 
July, and August from the May 
high. 

*x* * 

FARM INCOME will suffer its 
second straight income decline 
in 1960, the U. S. Agriculture 
Department predicts. Income in 
1959 dropped about 17 per cent 
(almost $1 billion) below the 
previous year, hitting $11.3 bil- 


lion. This year it’s expected to 
continue to drop, perhaps by as 
much as another $1 billion, the 
Department says. The drop will 
come from further slippage in 
prices farmers receive from 
their products, coupled with 
higher prices for goods they 
buy. Some of the decline may be 
offset by higher farm family in- 
come from nonfarm jobs in busi- 
ness and industry. 

* * * 

HIGHER PRICES for larger 
home air conditioners and re- 
frigerators are expected as a 
result of new excise tax recently 
imposed on these units ... New 
taxes, set by the Internal Reve- 
nue Service, apply for the first 
time to air conditioners which 
do not need ducts or water con- 
nections over 1 horsepower or 
10,000 B.T.U. cooling capacity 
an hour (10 per cent), and re- 
frigerators and freezers over 14 
cubic feet (5 per cent). 

* * & 

SOCIAL SECURITY TAXES, 
already up since Jan. 1, may 
take another jump next year, if 
Congress approves some pending 
proposals. Various groups now 
propose further increases in old- 
age payments and higher taxes 
to meet them. On Jan. 1, social 
security taxes rose as scheduled 
a year ago from 214 per cent to 
3 per cent each by employer and 
employee for workers, and from 
33, per cent to 414 per cent for 
self-employed persons. 

* * * 
WESTERNERS in the news in- 
clude: James D. Burgess, Jr., 
new head of the Western divi- 
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ALL NEW 
AND THE TALK 
OF THE TRADE! 


he 


W 
strength! 


Tough nylon and vinyl 
three-ply construction. 
Stands up to the highest 
pressures and hardest - 

wear—for years! 


hew 


Bold, new disc design RESINITE 
features the Borden 


name big and bold— yt & \| NYL eh 2 . 

to sell on sight! - % 
FLEXIBLE SS é 

FULLY GUARANTEED Os f 


Fa 


new, shorter 
complete line! 


The complete line of 
Borden reinforced and 
non-reinforced hose 
and sprinklers totals 
just 19 items. That’s all. 
You stock less, handle 
less— profit more! 


new, 
reinforced hose! 


Newest cross-head 
extrusion process. Result: 
the toughest, most 
rugged hose made! 


new, 
lighter weight! 


Borden’s extrusion 
process reduces hose 
weight by 20%. 
And increases 

the flexibility! 


promotion! 


More sell in ’60 coast 
to coast! In LIFE, 
SATURDAY EVENING 
POST, BETTER HOMES 
& GARDENS, SUNSET 
and key gardening 
magazines. 


It's absolutely extraBordenary! 


Talk over your 1960 garden-hose profit opportunities Right now! Fast delivery is assured. Our plants on 
with the Borden man. Let him tell you all about —_ both the East and West Coasts are ready to show you 
Borden’s Resinite Hose, Borden’s Garden Pride Hose _ what speedy service really is! It pays to talk business 
and Borden’s Gold Stripe Triple Spray Sprinkler. with Borden—first! Get hold of the Borden man right 

When can you get Borden’s great, all-new hose line? —_ now. Get hold of a honey of a hose deal for all of 1960. 


THE BORDEN CHEMICAL COMPANY - NORTH ANDOVER, MASS. or COMPTON (L.A.), CALIF. 
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OPAL makes selling 

screening easy! No 

more heavy, hidden 

inventories . . . 10 

more snarling wire, clerks 

and customers. Opal’s new com- 
bination rack and screening offers 
help you these five important ways . . . 


Speed Turnover—Point-of-purchase display sells 
merchandise. 


Save Time—OPAL'’S ‘Marked and Measured” speeds dis- a 


pensing right from the rack. 
Reduce Inventory—Through thore efficient control of ste 
Improve Service—Customers aren't kept waiting . 


save time. 


Save Floorspace—Attractive, — oe 8 
of floor space. . 


NEW YORK WIRE CLOTH COMPANY 
YORK - PENNSYLVANIA 
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sion of the U. S. Chamber of 
Commerce at Portland, who 
formerly managed Chambers at 
San Gabriel Valley, Banning, 
and Needles, Calif., and Edwin 
F. Sullivan, new assistant direc- 
tor of the U. S. Reclamation 
Bureau region headquartered at 
Sacramento. 


Updated Stores {Cont.) 


operate both stores. Ver] Peters, 
secretary-treasurer of the firm 
is the other owner of the com- 
pany with Rudy and Bob Sack- 
ett. 


IDAHO 


LEWISTOWN—Reed’s Hard- 
ware & Cycle, owned by George 
Reed, opened for business at a 
new location. Recently remodel- 
ed, the building is at 839 D 
Street. Reed was formerly at 
305 Main St., where he had been 
in business since 1940. The new 
store has ample room for dis- 
play and storage plus parking. 


OROFINO — Oud Hardware 
heid the opening celebration of 
their newly remodeled and ex- 
panded hardware and furniture 
store recently. The store now 
occupies all of the space which 
was formerly Orofino Mercantile 
plus its former quarters. Robert 
Oud and his wife Bernadine op- 
erate the store. In addition to 
hardware and furniture depart- 
ments, a complete gift depart- 
ment is a featured part of the 
store. 


OREGON 


DALLAS — Don Williams, 
owner of Stadelman-Bonn Hard- 
ware Co., guided his store 
through the grand opening of 
the remodeled houseware, din- 
nerware and giftware depart- 
ment. Seven big prizes were 
given away during the three-day 
affair. Tea, coffee, cider and 
cookies were served to visitors. 
Williams said that many new 
lines have been added and new 
fixtures have been installed to 
afford smart displays of mer- 
chandise and to make shopping 
easy and pleasant. 
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Malleable Fittings ) 


and Unions 


Look what 
} 


offers... 


Patented Drainage Fittings 
J Test Tees, and Roof 4 
Connectors 


AAR Unions and 
Union Fittings 


Malleable Fittings, 
Package-Protected, 
Cost Less to 
Handle, Stock, 4 

and Use 


Cast Iron Drainage 
Fittings 


Solder-Joint Fittings, 
Package-Protected. 
Keep Fittings 
Clean, Ready 
to Use 


Pipe Nipples, Package- 
Protected, Standard 
Sizes, Assortments 
—A Full Range of 
Sizes Packaged 
© QUALITY EXCELLENCE — 


© SERVICE 
© DISTRIBUTION 


Manufacturing Co. © 


rT. 


The GRABLER 











6565 Broadway ° Cleveland 5, Ohio 


Pipe Hangers, 
Supports, and 
Accessories 


GRABLERy 


* Cast Iron Fittings in 

Y4% Standard Bag Quantities, 

Means Easier 

~ Handling, Easier Bs 
Identification % 


Cast Iron Screwed 
Fittings 


Cast Bronze Solder-Joint 
Drainage Fittings — £ 
Over 600 Sizes 


Cast Bronze and Wrot 


Solder-Joint Pressure Fittings— 


Full Range of Types and Sizes 


Pipe Nipples — 
Standard Sizes, 
Assortments 


Malleable Railing 
Fittings 


A pipe fitting for practically every known piping 
requirement, plus the advantages of 
package-protected fittings. 


STANDARDIZE YOUR ORDERS WITH 
GRABLER SQUARE GEE FITTINGS 


Order your supply from your wholesaler today. 


Warehouses Providing Dependable Service to Wholesalers 


New York @ Philadelphia © New Orleans 
Boston © Atlanta © Pittsburgh © Cincinnati 
Dallas * Chicago ® St. Lovis ¢ Detroit ¢ Denver 
Minneapolis © San Francisco © Los Angeles 





BAG EXTRA PROFITS 
WITH THIS NEW 


Here's another new TORO exclusive that 
really packs a sales punch! Now you can profit from the 
growing trend to riding mowers with the only riding 
rotary on the market that bags its clippings—The Toro 
Pony 25! This is the feature that made the Whirlwind 
‘‘Wind Tunnel’ rotaries the sales sensation of 1959. Now, 
for the first time, this bagging feature is built-in a riding 
mower—a rider that retails for $349.95 complete with 
bagging attachment, seat-pressure controlled safety shut- 
off, hill-flattening 4.5 hp 4-cycle engine. Call or write 
your Toro distributor soon. He’ll give you all the facts 
on this and other Toro riding mowers that give you the 
right rider for every customer’s need! 


TORO 


TORO MANUFACTURING CORPORATION 
3022 SNELLING AVENUE, MINNEAPOLIS 6, MINNESOTA, U.S.A. 
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SPORTSMAN* tractor with 32” 
triple-blade rotary mower—$449.95 com- 
plete. Optional equipment includes 30” 
reel, two 25” gang reels, 42” snow plow 
blade, 2x5 dump cart, 30” lawn roller. 


COLT* has 6-blade 25” reel for smooth 
scissor-cut on fine lawn. Gives maximum 
operator comfort with convenient handle- 
height adjustment, stable seating design, 
conveniently located controls. 


*Registered trademarks of Toro Manufacturing Corp. 
For Details Circle 21 on INQUIRY CARD 
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MOWER SERVICE CREATES TRAFFIC 


38th Hardware and Appliance Co. 
Denver, Colorado 


SERVICE DEPARTMENT for power mowers is in left- 
rear of building. Phil Mattson, owner, examines repaired 
mower. He believes this department attracts half of his 
customers. 
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“Luxury Features" of Power Mower 
Service Builds Repeat Business . . . 
Special Advertising Pulls Service 
Customers Into Store 


64MUR service department supports our entire 

sales volume,” says Phil Mattson, owner of 
38th Hardware and Appliance Company, at 2960 
West 38th Avenue, Denver, Colorado. ‘Without 
it, I doubt that we would attract half as many 
customers.” 

Mattson, in his seventh year as a hardware 
dealer, is an enterprising former engineer, who 
has a real appreciation for repair services as a 
good-will builder. When he took over a closed- 
down neighborhood hardware store in 1953, he 
began searching for practical reasons why North 
Denver residents preferred one hardware store 
over another. As he suspected, service proved to 
be the answer. 

“It was obvious that I had to build a service 
reputation,” he said. “Investigating, I found that 
the best opportunity lay in power lawn mower 
repairs. Most people in the area had to take 
heavy hard-to-handle power mowers several miles 
into the downtown district for repair work, and 
were unhappy about it.” 

Mattson felt sure that customers attracted by 
reliable and fast repairs on power mowers and 
gasoline engines would be buying housewares and 
hardware as well. The Denver hardware man set 
out to create a complete service and repair de- 
partment in this field, and likewise to give 
“luxury features” which home-owner customers 
were not likely to find elsewhere. 

He spent nearly $1500 in equipping the shop, 
which is 20 feet wide by 15 feet deep. It occupies 
the entire left rear of the two-building store. 
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Equipment includes a power mower sharpener, 
grinding wheels, drill press, buffers, welding 
equipment, a panel of tools to handle off-size bolt 
and wrench problems, an air compressor and 
galvanized metal-topped work tables. 

INSTANTLY NOTICEABLE in the center of 
the repair department is a huge 4x3x3 foot gal- 
vanized dip tank, which is the best appreciated of 
the store’s luxury features. “I found that most 
home-owners were displeased when power lawn 
mowers were returned to them just as greasy as 
they came in,” Mattson said. “No matter how 
good a job has been done on sharpening, repairs 
to the motor or replacement of parts, a big part 
of the effect is lost if the machine is left dirty. 
We dip-clean every mower in a mixture of kero- 
sene and rust remover, to the point that there is 
not a speck of rust, dirt or grease on the mower 
when it is returned. This has built a repeat busi- 
ness from year to year, and is probably the rea- 
son why we get a lot of referrals.” 

The 38th Hardware and Appliance Company 
charges a basic $8.50 for power lawn mower 
sharpening, parts extra. At first, Mattson had 
some difficulty in establishing a price scale. There 
were too many variables to set up a flat price 
list. Eventually, he settled on the estimate basis. 
Any sort of special repair work, motor rebuild- 
ing, valve grinding, or timing are estimated on 
an individual basis. The price is submitted by 
telephone to the owner, and either approved or 
rejected. There are very few rejections, incident- 
ally. 

SOME IDEA of the popularity which the lawn 
mower repair has developed is found in the fact 
that even though Denver suffered the worst win- 
ter in 50 years through 1958-1959, there were 36 
complete overhaul jobs brought in by April 1. 
During the summer months, around 250 and 275 
complete overhauls and sharpening jobs are to 
be expected, with almost twice that number in 
adjustments, minor motor repairs and the like. 
This means literally hundreds of customers come 
into the store during the period of the year when 
tool and paint sales are most likely. 


How did Mattson publicize the repair depart- 
ment to get it off to a flying start? Here, under- 
taking a laborious project and following it 
through got amazing results. Instead of purchas- 
ing a list of home-owners in the North Denver 
area from commercial sources, or using the mail 
addressed simply to “occupant” he spent some 44 
hours in painstakingly going through the Denver 
telephone directory. He extracted the names and 
addresses of all the home owners in a 4-mile 
residential radius from the store. Making up a 
really current list in this way, he next invested 
$10 in a small postcard-printing device, similar 
to a hand-operated mimeograph machine, and 
hand-printed 250 card announcements which were 
mailed in blocks of 50 at a time to local home 
owners. 

Repeating this mailing several times has liter- 
ally “blanketed” the North Denver area served. 
It has made certain that everyone knows that 
38th Hardware has a lawn mower service depart- 
ment. With the small hand-printing machine, 
Mattson can turn out as many postcards in 15 
minutes as could be typewritten over the space 
of several days, so that he doesn’t mind “bom- 
barding” his home-owner market several times a 
year with service department reminders. 


} 
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SPECIAL DIP TANK for cleaning mowers of grease and 
dirt is good-will builder of department. 


REPAIRS are quickly completed with large stock of parts 
carried. Work-high metal-topped benches make work 
easier. 
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Fuse Customers Are 
Prospects for Wire 


Shearer Hardware 
Colorado Springs, Colorado 


VERY customer who comes into the store to 
replace a burned-out fuse is a logical prospect 
for replacement wiring, according to Shearer 
Hardware, of Colorado Springs, Colorado. Tak- 
ing advantage of this fact, the firm has increased 
sales by better than 250 per cent. 

Shearer Hardware, located on the outskirts of 
the Colorado resort city, sells a large part of the 
Colorado Springs residential area, where home 
owners, dissatisfied with wiring in new rooms, 


FIRST THREE BINS show Romex wire, bins contain 
building wire, underground insulated wire, weatherproofed 
wire for exterior purposes and B-X cable. 
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remodeled homes, etc., are prime prospects for 
electrical replacement. To handle their needs, 
Clarence Shearer, store head, has installed eight 
bins along the side of one gondola in the electrical 
department. Eight sizes and types of replace- 
ment wire are shown out where the customer can 
easily “serve himself’ if required. 

THE BINS extend from the floor level, up two 
feet, at the bottom of the electrical supply gon- 
dola. A handy cutting device is provided on a 
platform extending out to one side. It is a simple 
matter to measure and cut away the amount of 
wire required without having to step away from 
the department. 

While the display is in itself large enough to 
attract a lot of attention, it takes direct-applied 
“suggestive selling” to turn over the full volume 
of wire sales. 

The top shelf of the gondola, which displays 
all sizes and types of replacement fuses, is the 
ideal ‘conversational wedge” to bring up a dis- 
cussion of inadequate wiring, according to the 
Colorado hardwareman. In many instances, the 
customer who has come in several times during 
the same year to buy new fuses is suffering from 
wire which won’t support the load of the appli- 
ances in use. Often, it is found, the installation 
of a new electric dryer, electric water heater, 
or other such high wattage appliances is enough 
to tip the balance on a wiring system which had 
been considered adequate. It makes necessary for 
the home owner to add more circuits. 

A BIT OF CONVERSATION with the custom- 
er, as to why the fuses have blown, often is the 
“tip off” to sell wiring. In most of the suburbs 
concerned, the home owner is entitled to do his 
own wiring, while in the city limits, a permit is 
required, or at least an inspection. Shearer Hard- 

(Continued on page 34) 
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BLIND HARDWARE DEALER 


Puts Service First for Customers... 
Tools and Housewares Help 

Build Volume . .. Problems are 

Much the Same as Other Dealers 


Jesse's Hardware 
East Los Angeles, Calif. 


Y adapting himself and his 

merchandising methods to 
his neighborhood — admittedly 
one in the midst of a drastic 
change — Jesse S. Castillo is 
keeping his financial head above 
water. 

Although of Mexican ancestry 
Castillo spoke only English—un- 
til he bought a hardware store 
in an area where English is the 
second language. So, Castillo 
learned, and now speaks, Span- 
ish to his East Los Angeles, 
California, customers. 


ALL-OUT SERVICE is policy of store. 


From his days as an active 
worker in construction, he car- 
ried a love of fine professional 
tools. But in the midst of a com- 
munity of small homes he found 
most of his customers doing 
their own repair work and un- 
able to buy expensive equipment. 
So he stocks almost exclusively 
what he terms “competitive- 
priced” tools. 

“Not cheap,” he says. “Just 
adequate tools for the jobs they 
must do.” 

Also, Castillo found that many 


Located in Spanish-speaking area, 


Jesse S. Castillo learned Spanish to better serve his customers. 
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of his customers were women, 
either looking for household 
items — pots and pans — or for 
items needed by their menfolk. 
Consequently, Castillo stocks a 
wide variety of pots and pans. 

Perhaps most important of all, 
he goes all out to get any needed 
item the same day it is re- 
quested—even if he has to make 
half a dozen telephone calls and 
then send the customer to his 
nearest competitor. 

And, all of this, Castillo does 
in spite of being completely 
sightless. The lack of sight, he 
claims, has only one big draw- 
back in his business—it is easier 
for a light-fingered visitor to 
steal from him. But that, Cas- 
tillo maintains, is a problem 
with which merchants with 
20-20 vision have to cope. 

In his case, Castillo believes 
that sometimes it actually works 
to his advantage—articles he be- 
lieved stolen have been returned 
with the explanation that they 
were borrowed. Presently, he is 
hoping that that will be the 
happy outcome concerning a 20- 
foot ladder, a sanding machine 
and a Revere camera. 

Castillo, who operates his store 
at 4538 Brooklyn Avenue, with 
the part-time help of his wife, 
Ruth, and their 13-year-old son, 
is deeply interested in the hard- 
ware business. When he re- 
turned from World War II, dur- 
ing which he had been shot 
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PIPE THREADING MACHINE equipped with Braille 
rule. Seth W. Smith, Ridge Tool representative, taught 
Castillo how to operate machine. 


through both eyes by a sniper as 


nearby Pico-Rivera. 


CUSTOMERS get exactly what they order in threaded 
pipe. Castillo tells his customers: “If I don’t have it, 
I'll get it.” 


She still ruler. This makes it possible for 


he supported General MacAr- 
thur in the retake of Corregi- 
dor, he first returned to his for- 
mer occupation as a construc- 
tion worker. 

When a family-owned store at 
Colton, California, became avail- 
able he and Ruth decided to give 
it a try. A visit to a hardware 
show in Long Beach strength- 
ened the interest and it wasn’t 
long before the store at Colton 
was sold and the one in East 
Los Angeles opened. 

Ruth helped until the hard- 
ware business got on its feet and 
then turned part of her time to 
helping operate a delicatessen in 


does the books, attends to bank- 
ing chores, helps Jesse an hour 
or two each day and often ac- 
companies him to service club 
luncheons. 

With the development of 
Southern California’s giant free- 
way system the area in which 
Jesse’s store is located has be- 
come a virtual island. Castillo 
says he is still making a go of 
things and he intends to con- 
tinue his policy of stocking what 
his customers want—or getting 
it for them. 

One of his prized possessions 
is a rigid pipe threading ma- 
chine equipped with a Braille 


Castillo to give custom pipe 
threading service to his cus- 
tomers. 

It was a proud day when Seth 
W. Smith, widely-known repre- 
sentative of the Ridge Tool Com- 
pany in Elyria, Ohio, taught 
Castillo to use the machine— 
and a still prouder day when 
Castillo passed along the know- 
how to some of his interested 
customers. 

Castillo says that getting into 
the hardware business is one of 
the many plus things that have 
happened to him since he lost 
his sight. 





Fuse Customers (Continued from page 32) 


ware doesn’t recommend that anyone attempt a 
difficult replacement wiring job without expert 
consultation. In the areas where relatively sim- 
ple wiring is used, sketching out a pattern for 
the appropriate way of doing the job is all that 
is necessary. 

FARTHER OUT IN THE COUNTRY, the 
Rural Electrification program has increased the 
demand for replacement wire immensely, as well. 
Since most farmers are quite capable of wiring 
up their own barns, milk houses, washing ma- 
chines, and similar appliances, there is very little 
reason why the farmer shouldn’t “do it himself” 
electrically. 

“We always use the sale of a box of replace- 
ment fuses as the logical platform on which to 
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begin talking about adequate wiring,” it was 
pointed out. The store has plenty of completely 
set up systems to indicate how wiring should be 
installed to pass any inspection, and of course 
all of the necessary tools which would be required 
for the job. When a customer finds that only a 
bit of his own labor, and a relatively small in- 
vestment in wire, will solve the problem of blown 
fuses, the chances are that he will buy. 

Very little of the replacement wiring inventory 
is sold to contractors, inasmuch as most of these, 
it has been found, had no difficulty in buying 
large quantities of wire at such low prices that 
no profit would remain in attempting to meet it. 
Instead, the store simply concentrates on those 
customers who have the privilege of doing their 
own replacement wiring. 
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Special Barbecue 
Department Is Sell-Out 


Roberts Hardware 
Klamath Falls, Ore. 


éé,AJ E sold out everything in the barbecue line 

except a couple of long-handled forks,” 
Richard M. Kowalis, owner and operator of 
Roberts Hardware in the Town and Country 
shopping center, Klamath Falls, Oregon, declared 
at the end of the 1959 summer season. 

“We tried something which was new to us this 
year,” he related. ‘We departmentalized the 
store to the point that barbecue items were given 
a whole section of their own for the first time. 
It worked very successful for us, too,” he said. 

A SPECIAL BUY of Baker Hamilton barbecue 
sets at the start of the season gave him the idea. 
“Getting in three-dozen barbecue sets at one 
time seemed like an awful lot for our high coun- 
try,” he recalled. “It is not unusual to have frost 
every month in the year in the Klamath Basin 
and just because we had an early spring, we had 
no assurance we'd have a hot summer.” 

Weather worked to the advantage of sales of 
barbecues and outdoor living items this year. 

The barbecue department was set up and the 
barbecues were advertised in the daily newspaper 
at a special price of $19.95. “They went like the 
proverbial hotcakes,”’ Kowalis said. ‘“‘We had to 
reorder and quickly.” The store stocked a variety 
of models from $19.95 up to and including $49.95 
during the summer. “The lower priced barbecues 
sold at the ratio of 10 to one compared with the 
more expensive ones,” he said. 

“A HOT ITEM with us all summer was the 
National Electric line of electric. charcoal start- 
ers. We carried the starters from $4.95 to $9.95 
and they went very well.” Kowalis said the store 
is reordering the electric starters and will push 
them for holiday gift selling. Barbecue tools, 
particularly the sets which will sell around $10 
each, were purchased for the Christmas season. 

“This year’s season started in May and ended 
just about Labor Day,” Kowalis said. ‘““There was 
only one 24-hour rain storm during that period 
and we feel that a great many more families en- 
joyed eating out-of-doors this year in the 
Klamath area than ever before. In a sharper 
climate, it takes a little more education.” 

“THE FOOD PAGES of the daily newspaper 
helped sell barbecues this year,” the hardwareman 
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DEPARTMENTALIZING the store paid handsome profits. 
Owner Richard M. Kowalis sets-up barbecue display. 


said. “Publication of recipes and pictures of all 
types of food cooked outdoors have a definite 
appeal to the eye and the imagination and we had 
more men come to look at barbecues than we ever 
expected to see in the store. Usually it is the 
woman of the house who makes the purchases for 
the preparation of food.” 

The store sold a ton of charcoal briquettes and 
had to reorder. “Even condiment sets sold well 
and so did vacuum bottles and insulated picnic 
baskets,” Kowalis said. 

When he does his buying for the 1960 season, 
Kowalis indicated that he will be interested in 
an even wider variety of barbecue equipment and 
accessories. 

The Klamath County Cowbelles, women’s auxil- 
iary of the cattlemen’s association, put on a very 
successful beef barbecue cooking school during 
the summer. Mrs. Beverly Lyons, home demon- 
strator for California Oregon Power company, 
and Barney Duin, demonstrator for Safeway 
Stores, Inc., did the demonstration in the main 
auditorium at the fairgrounds. 

“All of those things help,” Kowalis said. 
“Women become more conscious of things that 
go with the barbecue and incidental furniture for 
the patio should be good accessories in that de- 
partment.” 

Whether or not his store has space enough to 
expand to that extent, Kowalis has not decided. 
But it is obvious that he is looking forward en- 
thusiastically to an even better season next year. 
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Dealer Roundups’ at Conventions 
and Shows 


Hardware Industry is Optimistic at the 
Start of the "Sixties" ... Shows will be 
Bigger than Ever with Increased Atten- 
dance Expected at All Events ... Conven- 
tion Speakers Will Stress Selling Effort 


EALER Roundups will be held throughout the West during the 
next six weeks with anticipated increase in attendance, whether 
the event be a show or a convention or both. 

The “Sixties” have been heralded as a period of great economic 
growth due to the coming of age of the “War Babies” who started 
swelling our population 20 years ago. Hardware dealers are espe- 
cially aware of the great potential and are therefore interested 
in learning about products and developments that will help them 
to capitalize on the economic growth. For this reason the shows 
and conventions in the West this year are expected to have a 
larger attendance with a greater individual interest. 


HARDWARE INDUSTRY SHOW AND CONVENTION 


Jan. 24-26, Masonic Temple 
Portland 


Theme of the North Coast Re- 
tail Hardware Association, Inc., 
convention and show is how to 
help retailers increase their 
profits. Association president 
Frank Hedges noted that manu- 
facturers are offered an oppor- 
tunity to show their products 
and meet with retailers who 
move these products. The whole- 
saler participating in this show 
gets to visit with many of his 
accounts which he would not see 
otherwise from year to year, he 
added. 

An evening get-together, 
“‘Hardware Roundup,” opens the 
convention on Sunday, January 
24. Included is a “Chuck Wagon 
Chow” hosted by the associa- 
tion. Monday and Tuesday two 
breakfasts are scheduled prior 
to convention sessions. The 
roster of speakers for Monday 
includes president Frank 
Hedges, A. L. Thomas Co., In- 
dependence, Ore.; Dick Marble, 
Yakima Hardware Co., Yakima, 


Wash.; and Don Farr, Farr’s, 
Coquille, Ore. Tuesday’s speak- 
ers are Martin Danko, manag- 
ing director of the association; 
Bill Mashaw, National Retail 
Hardware’ Association; and 
Grace Lambert, Harbor Hard- 
ware, Aberdeen, Wash. 

Last year’s show drew an at- 
tendance of 1700, which was an 
increase of 20 per cent over the 
previous year. For 1960, all ex- 
pectations are that a new record 
will be set by attending dealers. 

Additional social activities in- 
clude the ladies’ luncheon on 
Monday. The closing banquet on 
Tuesday will have dancing and 
entertainment for this tradition- 
al affair. 


INTERMOUNTAIN ASSOCIATION 
HARDWARE AND IMPLEMENT DEALERS, 
Jan. 24-26, Hotel Utah, 

Salt Lake City 


The Convention will start on 
Monday, January 25, with a 
Welcome Address by Mayor 
elect J. Bracken Lee of Salt 
Lake City. 

All Convention meetings are 


in the Hotel Utah. The follow- 
ing speakers will address the 
convention: 

Brooks McCormick, Chicago, 
Ill., executive vice president, In- 
ternational Harvester Co.; J. N. 
Counter, Denver, Colo., general 
sales manager, Colorado Fuel & 
Iron Co.; William Mashaw, In- 
dianapolis, Ind., executive vice 
president, National Retail Hard- 
ware Association; Paul M. 
Mulliken, St. Louis., Mo., execu- 
tive vice president, National Re- 
tail Farm Equipment Associa- 
tion; Howard W. Price, Salt 
Lake City, Utah, executive vice 
president, The Salt Lake Hard- 
ware Co.; Chas. F. Pierson, 
Hopkins, Minn., pres., The Su- 
perior Separator Co.; Arthur B. 
Morgan, New Holland, Penn., 
field sales manager, New Hol- 
land Machine Co.; Mrs. [la Huff, 
Memphis, Tenn., nationally 
known speaker and humorist; 
Leonard Farr, Coos Bay, Ore- 
gon, owner of Farr’s Home 
Town Hardware. 

The implement manufactur- 
ers and distributors are giving 
a party for those attending the 
convention on Monday evening 
at the Newhouse Hotel which 
will include a dinner dance. 


The ladies are being taken on 
a tour of Salt Lake City and will 
have luncheon at the University 
of Utah. They will be shown the 
fabulous million dollar art col- 
lection of the late Richard Hud- 
nut, New York cosmetic manu- 
facturer. 
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WESTERN WINTER MARKET 


Jan. 24-29 Western Merchandise Mart 
San Francisco 


The Western Winter Market, 
first of the “Soaring Sixties,” is 
set for San Francisco. From 
both manufacturer and retailer 
there is a sense of expectancy 
and excitement in the air. Ad- 
vance hotel reservations indicate 
that last year’s 19,000 plus at- 
tendance record will be broken. 
Some hotels have been filled 
since early December. 

Furniture industry dinner is 
one of the highlights of the Win- 
ter Market. Paul Broyhill, pres- 
ident of Broyhill Industries, and 
Robert E. Carter, manager of 
the Hub Furniture Co., Balti- 
more, Md., will be key speakers 
at the dinner, Tuesday, January 
26. The dinner is being spon- 
sored jointly by the Mart and 
the National Retail Furniture 
Association. 

Henry Adams, general man- 
ager of the Mart, commented on 
the 1960 Winter Market and the 
San Francisco Mart’s role by 
saying that only five per cent of 
West Coast stores attend East- 


ern markets. This leaves 95 per 
cent of the retailers attending 
regional markets to supply their 


needs. Unlike most regional 
markets, the San Francisco 
Mart is truly a merchandise 
mart, according to Adams. More 
than 3000 lines are under one 
roof at the Mart. 

Other activities during the 
Winter Market include the Na- 
tional Home Fashions League 
luncheon to be held Wednesday, 
January 27. On Monday, Janu- 
ary 25, the floor covering indus- 
try will have their dinner. The 
program includes a panel dis- 
cussion with entertainment by 
night club performers to follow. 
Tuesday, January 26, the Retail 
Furniture Association will host 
the popular Industry Breakfast. 
A speaker plus entertainment 
will headline the program. 

Each day of Market a trip for 
two to Harold’s Club, Reno, Ne- 
vada, will be given away to a 
lucky winner. The one-day trip 
includes round-trip air trans- 
portation, cocktails and dinner 
for two and $25 for fun at the 
club. 


JANUARY 1960 








SCHEDULE OF CONVENTIONS AND SHOWS 


Jan. 24-26 


. 14-16 


INTERMOUNTAIN ASSOCIATION OF HARDWARE & 
IMPLEMENT DEALERS CONVENTION, Hotel Utah, 
Salt Lake City. (Intermountain Association of Hardware 
& Implement Dealers, 308 Continental Bank Bldg., Boise, 
Ida., Leon Weeks.) 


CALIFORNIA GIFT SHOW, 50th, Ambassador and Bilt- 
more Hotels, Brack Shops, Merchandise Mart. (Trade 
Shows Ltd., 3510 Council Street, Los Angeles, Calif.) 


WESTERN WINTER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, 1355 Market St., San 
Francisco, Calif.) 


NORTH COAST RETAIL HARDWARE ASSOCIATION 
CONVENTION AND HARDWARE INDUSTRY SHOW, 
Masonic Temple, Portland, Oregon (North Coast Retail 
Hardware Assn., Rt. 12, Box 109, Fife Square, Tacoma, 
Wash., Martin W. Danko.) 


MOUNTAIN STATES HARDWARE & IMPLEMENT 
ASSOCIATION CONVENTION, Cosmopolitan Hotel, 
Denver, Colo. (Mountain States Hardware & Implement 
Assn., 1233 Spruce St., Boulder, Colo., F. W. Reich.) 


PACIFIC SOUTHWEST HARDWARE AND HOUSE- 
WARES SHOW, State Fairgrounds, Phoenix, Ariz. (Pa- 
cific Southwest Hardware Association, Otto Grigg, Man- 
aging Director, 1519 South Garfield, Los Angeles 22.) 


HOME IMPROVEMENT PRODUCTS SHOW, Navy Pier, 
Chicago, Ill. (4th Annual HIP Show, 331 Madison Ave., 
New York.) 


WESTERN CHINA, GLASS, GIFT, JEWELRY, TOY, 
STATIONERY AND HOUSEWARES SHOW, Exhibit 
Hall, San Francisco. (Kay Leber, WMEA, 1355 Market 
St., San Francisco.) 


RETAIL RESEARCH INSTITUTE, NRMA, St. Francis 
Hotel. San Francisco. (NRMA, Stephen K. Small, 100 
West 31 St., New York 1, N. Y.) 


WESTERN STATES HARDWARE - HOUSEWARES 
SHOW and CALIFORNIA RETAIL HARDWARE ASSN. 
CONVENTION, Brooks Hall, Civic Center, San Francisco. 
(Krueger Jacobsen, 122 9th St., San Francisco.) 


PORTLAND GIFT SHOW, Public Auditorium & Plaza & 
Benson Hotels, Portland. (Kay Leber, WMEA, 1355 Mar- 
ket St., San Francisco.) 


NORTHERN WHOLESALE HARDWARE CO. CON- 
VENTION AND SHOW, 805 N. W. Glisan St., Portland 
8, Ore. 


PACIFIC NORTHWEST HARDWARE & IMPLEMENT 
ASSN. CONVENTION, Benson Hotel, Portland. (Mal- 
colm Smith, 210 Empire State Bldg., Spokane, Wash.) 


WEST COAST HARDWARE AND HOUSEWARES 
SHOW of Pacific Southwest Hardware Association, Great 
Western Exhibit Center, Los Angeles. (Pacific Southwest 
Hardware Assn., Otto Grigg, 1519 South Garfield, Los 
Angeles 22.) 


SEATTLE GIFT SHOW, Armory, Olympic and New 
Washington Hotels and Terminal Sales Building, Seattle. 
(Kay Leber, WMEA, 1355 Market St., San Francisco.) 


ALLIED GIFT & JEWELRY SPRING SHOW, Hotel 
Adolphus, Dallas, Texas. (Allied Exhibitors, Inc., 3832 
Wilshire Blvd., Los Angeles 5.) ; 


For additional information about the conventions and shows listed above 
and others not listed in this issue, write to HARDWARE WORLD Service 


Bureau. 
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CALIFORNIA GIFT SHOW 

Jan. 24-29, Biltmore and Ambassador Hotels, 
Brack Shops and Merchandise Mart 

Los Angeles 

Twenty-five years of gift 
shows will be celebrated at this 
year’s golden anniversary show 
managed by Trade Shows Ltd. 
The first show was held in 1935 
with 13 exhibitors and 162 buy- 
ers in attendance. For 1960, 
545 exhibitors are expected to 
show 4500 different lines. Over 
8500 buyers will be on hand to 
see the wares displayed by the 
record number of exhibitors. 
The show is held each January 
and July. 

Harry Von Zell, veteran radio, 
screen and TV performer, will 
be master of ceremonies for the 
50th California Gift Show Buy- 
er Breakfast. The breakfast will 
be held in the Los Angeles Bilt- 
more Hotel Bowl, January 26. 
Von Zell, long suffering foil for 
Gracie Allen in the Burns and 
Allen TV series, now is appear- 
ing in the George Goebel TV 
show. He has a long career of 
radio roles and has supplied the 
“commercial voice” for some of 
the top shows. 

Keynote speaker for the Gift 
Show Breakfast will be Edmund 
P. Platt, Montgomery Ward’s 
merchandising executive. Chair- 
man of breakfast sub-committee 
is Fred S. Meyer, operator of 
Geary’s in Beverly Hills. 

Fast, free shuttlebus service 
will connect all points of the 
show between the Ambassador 
and Biltmore Hotels, the Mer- 
chandise Mart and Brack Shops. 
The Gift and Art Club’s tradi- 
tional party for buyers will be 
held on Tuesday evening. The 
Brack Shops party will be on 
Sunday evening. 


THE MOUNTAIN STATES 
Hardware & Implement Association, Jan. 26-27 
Cosmopolitan Hotel, Denver, Colorado 

The 58th Annual Convention 
of the Mountain States Hard- 
ware and Implement Associa- 
tion will be held at the Cosmo- 
politan Hotel on January 26-27- 
28. 

No show exhibits are held in 
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connection with the convention, 
which gets under way Tuesday 
afternoon with registration fol- 
lowed by the president’s recep- 
tion and cocktail party Tuesday 
evening. 

The opening session will be 
held Wednesday morning and 
the annual luncheon that noon. 
3usiness sessions will be held 
Wednesday afternoon and both 
morning and afternoon on 
Thursday. 

The Convention will close with 
the annual banquet and floor 
show Thursday night. 

Speakers appearing on the 
program are: Brooks McCor- 
mick, executive vice president, 
International Harvester Co.; 
Dr. Kenneth McFarland, special 
consultant, General Motors 
Corp.; A. B. Morgan, field sales 
manager, New Holland Machine 
Co.; Shelby F. Harper, execu- 
tive director, Colo. Public Ex- 
penditure Council; Donald G. 
Brotzman, U. S. District Attor- 
ney; Earl W. Dickson, presi- 
dent, farm equipment whole- 
saler’s association; Wm. G. Ma- 
shaw, exec. vice president, Na- 
tional Retail Hdwe. Assoc.; Paul 
M. Mulliken, exec. vice presi- 
dent, Nat. Retail Farm Equip. 
Assoc.; C. F. Pierson, president, 
Superior Separator Co.; J. N. 
“Duke” Counter, general mgr., 
Commercial Steel Sales, Colora- 
do Fuel and Iron Corp. 

Several surprises and enter- 
tainment features have been in- 
corporated in the program 
which bids well to be the most 
outstanding yet presented. 

Officers of the Mountain 
States Hardware & Implement 
Association are: president, Fred 
Siebott, Craig, Colo.; lst vice 
president, R. J. Boggs, Grand 
Junction, Colo.; 2nd vice presi- 
dent, Paul Marsolek, Denver, 
Colo. ; secretary-treasurer, F. W. 
Reich, Boulder, Colo. 


SOUTHWEST HARDWARE & HOUSEWARES SHOW 
Jan. 31-Feb. 1, State Fairgrounds 
Phoenix, Arizona 

Another year of sponsorship 
of the Phoenix hardware and 
housewares show by the Pacific 
Southwest Hardware Associa- 


tion is set for dealers, whole- 
salers and manufacturers. In- 
terest in this year’s show is 
running higher than in 1959, 
according to Otto Grigg, manag- 
ing director of the association. 
Present prospects are that the 
show will break attendance 
records of previous shows. 


WESTERN CHINA, GIFT, HOUSEWARES 
AND TOY SHOW 

Feb. 7-10, Brooks Hall, Western 
Merchandise Mart, Sheraton-Palace, 

St. Francis and Sir Francis Drake Hotels 
San Francisco 

A special “Party Night at the 
Mart” will be one of the extra 
features of the San Francisco 
Gift, Housewares and Toy Show, 
February 7-10, at the Western 
Merchandise Mart in San Fran- 
cisco. Other show areas are 
Brooks Hall, and the St. Fran- 
cis, Sir Francis Drake and Sher- 
aton-Palace Hotels. 

Included in the show will be 
hundreds of lines of giftware, 
china, glass, crystal, stationery, 
sporting goods, housewares, 
jewelry, toys, lamps, decorative 
accessories, candles, artware 
and baby goods. Offerings in- 
clude domestics, as well as Euro- 
pean and Asian imports. 

Exhibiting lines represent al- 
most every major factor in the 
world, and provide the greatest 
concentration of assorted mer- 
chandise in the West. The Mart 
also provides unusual opportuni- 
ty for buyers whose needs in- 
clude other home furnishings. 
Most giftwares, housewares, 
and toy lines are concentrated on 
the 2nd, 4th, 5th, and 9th floors 
of the Mart. 
| 
WESTERN STATES HARDWARE-HOUSEWARES 
SHOW 
Feb. 14-16, Brooks Exhibit Hall, Civic Center 
San Francisco, Calif. 

Faced with problems of the 
ever-changing demands of the 
hardware industry, more than 
5000 dealers will have an oppor- 
tunity to view first hand the 
newest trends both on the prod- 
uct and merchandising levels at 
the Western States Hardware- 
Housewares Show in San Fran- 
cisco, February 14-15-16, 1960. 

Home of this year’s show will 
be Brooks Exhibit Hall, Civic 
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Center, San Francisco’s newest 
100,000 square-foot exhibition 
center. The show is sponsored 
by the California Retail Hard- 
ware Association. 

Some 250 of the nation’s man- 
ufacturers who will exhibit at 
the show are geared to show 
their best in the many new 
products and _ merchandising 
aids and techniques designed to 
help retailers sell more in 1960. 

An extra feature of the show 
includes a model store loaded 
with many of the newest ideas 
and equipment designed for 
modern-day selling. The Cali- 
fornia Retail Hardware Asso- 
ciation will also have an exhibit 
at which all of the services of- 
fered to its more than 1100 
members will be displayed. 

Dealers attending during any 
of the three days will be eligible 
for the grand prize—a jet trip 
to Hawaii for two. 

The 6th annual CRHA West- 
ern Breakfast for delegates and 
exhibitors will be held at the 
Crystal Ballroom, Whitcomb 
Hotel on Monday, February 15. 
On the same day the Ladies 
Luncheon and Fashion Show 
will be held at the Venetian 
Room, Fairmont Hotel. Monday 
evening the cocktail party and 
annual banquet will be held at 
the Fairmont Hotel. Dancing 
and a stage show highlight the 
affair. 

During the Western Break- 
fast two speakers are scheduled 
to talk. John Morley, world news 
correspondent who has just re- 
turned from a recent around the 
globe news trip will be the fea- 
tured speaker. His talk is titled 
“Will Let You Know by Phone.” 
Fred M. Judson, D.D., Minister 
of Trinity Baptist Church, San- 
ta Monica, Calif., will follow 
Morley. Judson will speak on 
“Live and Love It.” 

Prior to the opening of ex- 
hibits at 3 p.m. on Tuesday, 
February 16, a tour of United 
Air Lines Maintenance Base and 
Jet Service Center has been ar- 
ranged. Buses will depart from 
the Whitcomb Hotel at 8:30 a.m. 
The Industry Luncheon is to 
be held on Tuesday at noon, 
Whitcomb Hotel. Speakers 
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scheduled are Dwayne Laws, 
executive vice president Nation- 
al Retail Hardware Association. 
He will talk on “Prepare to 
Prosper.” Joe Burger, public re- 
lations director, H. V. Nootbar 
& Co., Pasadena, Calif. Burger’s 
speech is ‘‘How to Get Better.” 


PORTLAND GIFT SHOW 
Feb. 14-17, Public Auditorium, 
Plaza and Benson Hotels 
Portland 

Many new lines that have 
never been shown in the Port- 
land area will be displayed for 
the buyers to investigate. Re- 
ports from Portland indicate 
that the building boom which 
is in progress has helped all gen- 
eral business conditions. Both 
exhibitors and buyers will no 
doubt have an excellent year 
during 1960. 


PNH & IA CONVENTION 
Feb. 21-23, Hotel Benson 
Portland 

The 56th annual convention 
of the Pacific Northwest Hard- 
ware and Implement Association 
will take place in Portland. 
Malcolm Smith, managing direc- 
tor of the association, predicts a 
record turnout to hear the many 
talks by industry men and to 
join in the discussions of com- 
mon problems. 


WEST COAST HARDWARE & HOUSEWARES 
SHOW 
Feb. 21-23, Great Western Exhibit Center 
Los Angeles 

For Los Angeles and the sur- 
rounding area, the 1960 edition 
of West Coast Hardware and 
Housewares show should be a 
buyers’ event. Sponsored by the 
Pacific Southwest Hardware As- 
sociation, the show will be 
staged in the 80,000 square foot 
Exhibit Center in Los Angeles. 
Last year some 10,000 dealers 
and buyers were in attendance. 

This year’s show promises to 
break the old record. With 400 
exhibitor spaces available, man- 
ufacturers new and old will be 


presenting more products and 
merchandising ideas to attend- 
ing dealer-buyers. For the ex- 
hibitors, incentive programs 
have been developed to encour- 
age buyers to buy. Buyers will 
find that allied market activity 
has been arranged to make the 
best use of their time while in 
the area. 


SEATTLE GIFT SHOW 

Feb. 21-24, National Guard Armory, 
Olympic and New Washington Hotels and 
Terminal Sales Building 

Seattle 

From Seattle, the gift show 
news is that the Seattle Civic 
Auditorium is too small to hold 
this year’s show. All booth dis- 
plays will move to the new Na- 
tional Guard Armory. Over 
twice the space is available at 
the armory for exhibits. Buyers 
from Alaska, Canada, Idaho, 
Montana and Utah as well as 
from Washington and Oregon 
will be on hand to take a good 
look at merchandise of the fu- 
ture. 

Manufacturers are stressing 
the word new more than ever. 
New shapes, new colors and 
some manufacturers have even 
mentioned new wonder metals 
that will be shown at the show. 
Buyers visiting the gift show 
will be seeing more new items 
from more manufacturers than 
ever before. 


ALLIED GIFT & JEWELRY SHOW 
Feb. 21-25, Hotel Adolphus, 
Dallas, Texas 

The 39th semi-annual Allied 
Gift & Jewelry Show, sponsored 
by Allied Exhibitors, Inc., will 
open in Dallas at the Hotel 
Adolphus during the week of 
February 21-25 inclusive. The 
Adolphus Hotel will again be- 
come a showcase of all that’s 
new, presenting the latest crea- 
tions of the Nation’s manufac- 
turers and importers to the gift 
and jewelry trade. Many new 
exhibitors will also be showing 
at the Allied Gift & Jewelry 
Show for the first time. 
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RED HEAD ANCHOR 


drills its own hole / 


SALESSTARTER display for counter. 
Complete selection of concrete an- 
chors in kit. Back-up stock included 
with 11 kits——Phillips Drill Company 
For Details Circle 151 on INQUIRY CARD 








HANGING STOCK for aluminum let- 
ters, numbers and symbols. Each 
spindle holds five pendant paks. Stock 
checking can be done at a glance.— 
Hy-Ko Company 

For Details Circle 153 on INQUIRY CARD 


this new Space Saver display and bry will help roy 
is being mailed to you free ell it from your sto 


SSS PUTITUP..PROFIT 
METAL MERCHANDISER of six 
Vise-Grip models for Peg-Board dis- 
plays. Yellow and black display can 
be used in window or on counter.- 
Petersen Manufacturing Company 

For Details Circle 152 on INQUIRY CARD 
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Merchandising Aids 


SHEAR DISPLAY STAND holds 18 
items. Wire stand can be used on 
counter or in window. Will fold flat 
for hanging on wall. Two-color sign 
at top flags customers.—True Temper 
Corporation 

For Details Circle 156 on INQUIRY CARD 


PRE-PACKED wood stain kits. In- 
cluded with 24 kits are wire rack for 
counter, four sample boards with 
actual stained wood of various fin- 
ishes and Royal Wood Sheen signs.— 
Roco Manufacturing Co. 

For Details Circle 161 on INQUIRY CARD 


TWO-COLOR gift packaging of elec- 
tric housewares for Dainty Maid ap- 
pliances. Shipping carton is royal blue 
and sunshine yellow.—Liberty Dis- 
tributors 
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GARDEN AIDS rack occupies one 
square foot. Display rack revolves to 
show colorful and descriptive carded 
hose accessory. Counter rack is wire 
baked-enamel. — Melnor Industries, 
Inc. 

For Details Circle 162 on INQUIRY CARD 


MARINE WARNING devices mounted 
on rack for wall or floor display. In- 
cludes all popular models in chrome 
plate and with hardware fittings. Dis- 
play is bright yellow and green and 
measures 24 x 58 inches.—Sparton 
Corporation 
For Details Circle 194 on INQUIRY CARD 
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The CFelI Image provides a wide selection of Nails 


This giant steelman is the Image of 
CF«I-—one of America’s most versatile 
producers of quality nails and staples. 


CF «lI Nails are available in a complete 
range of standard and specialty types, 
each designed to do a particular job. 
And, CF«I Nails conform to Federal 
specifications. 


CF«I Nails are furnished in 5-, 25-, 
50-, and 100-lb. cartons, each clearly 
marked with color bands to indicate 
the finish of nail it contains. 


6790 


choose specific nails for specific results... . 


Builder's Nails 


Hordened Concrete 

Ring Shank Gypsum Wallboard 
Hardened Screw Shank Flooring 
Common 

Spike 

Smooth Box 

Lath 


Cupped 
Flat 
Oval 
Countersunk 
Flat Countersunk 
Oval Countersunk 
Brad 
Umbrella 


Scaffold 
Finishing 
Casing 
Flooring 
Shingle 
Siding 
Roofing 


Checkered 
Diamond 
Hook 
Scaffold 
Numbered 
Lettered 
Headless 


Points 
Diamond Needle 
Long Diamond Side 
Blunt Duck Bill 
Chisel Pointless 


Finishes, Coatings, 
Heat Treatments 


Annealed Cement Coated 
Blued Hardened 
Galvanized Hot-Tumbled 
Hot-Dipped Electro 


Staples 
Fence Hoop 


Metal Lath Ribbon Wire 
Miscellaneous Staples, Nails, Brads 


THE COLORADO FUEL AND IRON CORPORATION 


Albuquerque ¢ Amarillo + Billings * Boise * Butte » Denver * El Paso * Ft. Worth * Houston « Kansas City Lincoln « Los Angeles 
Oakland * Oklahoma City * Phoenix * Portland « Pueblo * Salt Lake City * San Francisco * San Leandro * Seattle * Spokane * Wichita 
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Use Inquiry Postcard for Further Information About 


MERCHANDISING AIDS 





MOBILE DISPLAY features 
textures of acoustical tile. Mobile is 
easily assembled. Motion of display 
attracts attention. Can be used with 
counter rack of brochures.—Simpson 
Logging Company 

For Details Circle 160 on INQUIRY CARD 
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ACCESSORIES for Peg-Board can be 
easily used with adapter that fits 11 
Adjust-a-Bilt items. Wire loop sup- 
ports accessories. Designed for use 
with 4 inch Masonite Peg-Board.— 
Masonite Corporation 

For Details Circle 125 on INQUIRY CARD 


TWO-PIECE Sno-Tool kit has brush, 
squeegee, ice rake, scraper and whisk. 
Self-selling display holds 12 carded 
kits. Multi-colored box has in-use il- 
lustrations on front and sides.—Em- 
pire Brushes, Inc. 

For Details Circle 155 on INQUIRY CARD 
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four 


GARDEN TOOL display rack can be 
used for snow tools. Will hold 36 or 
more tools. Rolls on four large rub- 
ber casters with ease.—True Temper 
Corporation 

For Details Circle 150 on INQUIRY CARD 


REVOLVING DISPLAY of carded 
paint scrapers. Wire rack has four 
arms. Scrapers have two blades ma- 
chine ground for extra sharpness. 
Display comes with 30 various size 
scrapers.—R. Murphy Company 

For Details Circle 154 on INQUIRY CARD 


ANCHORING KIT for all types of 
material. No. 10 Hi “Wally” kit in- 
cludes 100 plastic anchors with sheet 
metal screws and carbide tipped ', 
inch drill. Package is transparent 
plastic box. Anchors are designed for 
use with plaster, wallboard, sheet 
rock, etc. Box can be used later for 
small parts.—Holub Industries, Inc. 
For Details Circle 167 on INQUIRY CARD 


HOLSTER for price marker can be 
attached to belt or apron. Leather 
holster is designed to keep marker 
within easy reach without being lost 
or misplaced. Loop has snap-fastener. 
—Garvey Corporation 

For Details Circle 164 on INQUIRY CARD 


STANDING DISPLAY UNIT has 
three hardwood shelves, brackets and 
channels included. Display unit is 
free with initial stock order of 
shelves. Display can be bought alone. 
—Dennix Products Company 

For Details Circle 165 on INQUIRY CARD 


CLEANING STAND for’ mowers, 
chain saws and engines. Metal sink, 
motor-pump and five gallon solvent 
tank is included. Pump recirculates 
solvent for economical cleaning.— 
Fate-Root-Heath Company 

For Details Circle 166 on INQUIRY CARD 
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LAWNCARE KIT 
Contains Squarespray 
sprinkler, Waterfeeder 
954, box of 20 Waterfeed 
cartridges. An ideal gift 
item. 

List Price 


PLANT-CHEM 


The perfect potted plant 
food containing all the 
necessary hormones, vita- 
mins and nutrients that 
plants need to grow—with 
or without soil. 

Two formulae: Plant- 
Chem all-purpose Rich 
Piant Food 4-7-1060 for pot- 
ted plants—-starting seeds, 
slips, cuttings and trans- 
plantings. 50c and $1 sizes 
Or Plant-Chem for Acid- 
Loving Plants 9-14-2. Use 
with Azaleas Camellias 
— Rhododendrons — Fuch- 
sia* etc. 50c and $1 sizes 


WATERFEED® 


Concentrated water sol- 
uble cartridge type ferti- 
lizer. Will not burn. De- 
signed to be used with 
WATERFEEDER. Two 
formulae to cover all gar- 
den needs. 

WATERFEED 30-10-10 
For lawns, leafy shrubs, 
trees, etc. 

WATERFEED 15-40-10 
For flowers, flowering 
shrubs, vegetables, etc. 
Individually packed, 20 
WATERFEED cartridges 
to a box. 

List Price ....$1.00 per box 
Also Economy Bulk Pack 
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It’s nice 
There’s practically no 
such thing as a single 
sale for PROEN prod- 
ucts. Why? Because one 
item just naturally leads 
to another and that 
means multiple profits 
for you. All Proen prod- 
ucts are such high qual- 
ity, to own one is to de- 
sire the entire line. YOU 


just sit back and enjoy 
the easy extra profits. 


WATERSPIKE® 
Sensational 2-way 
Sprinkler — Sub- 
Surface Irrigator. 
For PRECISION 
SPRINKLING in 
an actual square 
on the surface. 
For PRECISION 
IRRIGATION of 
roots below the 
surface. 

List Price _....$4.90 


WATERFEEDER® 
Model 954 


Can be attached to all 
type watering devices. 
For use with Water- 
feed cartridge ferti- 
lizers. 

List Price....$1.99 each 





WATERFEEDER® 
Mode! 100 


Large capacity applica- 
tor can be used to dis- 
pense any type of water 
soluble plant food 
through garden hose 
connections. 
List Price .. 


$8.95 each 


9TH and GRAYSON 


Sell one-sell all... 


sell PROEN 
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SQUARESPRAY 

“The Original’’ 
The modern sprinkler that 
really waters in a square. It 
gets the corners: Designed for 
tandem hookup. Covers areas 
from 2x2 to 35x35 feet in ex- 
act square watering patterns. 
List Price = $2.95 


WATERFEEDER® 
Model 200 
A fertilizer applicator 
designed specifically for 
Underground Sprinkler 
Systems. 
List Price ....$11.95 each 


PROEN PRODUCTS CO. 


BERKELEY 10, CALIFORNIA 


contributions to finer gardening 





Standards are so rigid, only 2 out of 
every 100 handles we make qualifies to 
carry this label. Sell your customers 
long-term economy, greater safety and 
satisfaction—at greater profit to you— 
Sell Daniel Boone. Write for Catalog P 
and handy Wall Chart. 


TURNER, DAY 
& WOOLWORTH 
HANDLE CORP. 


CROSSVILLE, TENNESSEE 
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RANGE SET with teapot styled 
grease container. Container can ac- 
tually be used as hot water pot. Pot 
and practical size salt and pepper 
set of polished aluminum. — Fred 
Roberts Company 

For Details Circle 141 on INQUIRY CARD 


ADJUSTABLE BRACKETS for shelf 
and pole in closets. Bottom section 
of bracket swings to one side for 
easy mounting. Will support 12 inch 
shelves.—Pole support fits 14, inch 
dowel.—Raymond Products Co. 

For Details Circle 142 on INQUIRY CARD 


MODERN DESIGN vacuum cleaner is 
Dutch-made. Motor and dust bag are 
mounted on roller sledge base. Com- 
mercial cleaner is 20.9 inches long. 
Full line of accessories included.— 
Holland Electro 

For Details Circle 122 on INQUIRY CARD 
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do it yourselt, 


NEW PRODUCTS my & 
The Campbell Chain 4444 cna 


“PACKAGE” offers 


better products, 





better service...and 


do it en 


Self-Service put vi 


FURNITURE POLISH is said to give Display 
“facial” to wood. First time this 
company has released their polish for ? 
resale. Will restore wood to original | 
beauty, according to manufacturer. Merchandisers 
—Sloane Laboratories 

For Details Circle 138 on INQUIRY CARD 





Help You Wrap Up 
MORE Sales! 


A. Attractive Reel Display Units 


These convenient stands invite self- 
service with their many new features: 


Load from front 

New chain cutter attached 

Handy chain-end holders 

Tilted to provide better display 

Interchangeable welded and 
TWO-PIECE Electromatic skillet weldless reels 


mad »yroceram. Can be use n : ° 
e of Fyreceram e used o Stands and cutter, for light chain, are 
range or in oven. Heater base gives 


temperatures to 435°. Insulation supplied free with the purchase of 

protects table surface. — Corning | various assortments. 

Glass Works 

For Details Circle 139 on INQUIRY CARD 6. “Blue Temper” Merchandiser 

Versatile two-way display that’s per- 
fect for counter or aisle! Here is a 
complete welded chain department in 
just one square foot of space! Ideal start- 
ing stock—just the popular sizes and 
lengths: *%%” and 14” chain in 10’, 15’ 
and 20’ lengths; and %%” chain in 10’ 
and 20’ lengths. 








Cc. Footage Pack "Cam Pailis”’ 


All-steel, water-resistant pails—all 
clearly marked for identification of 
contents. Easy to stock and display. 
Proof Coil and BBB available as 
follows: %6"-250'; 14"-150'; %"-100’; 
34"-75'. 


CLEANING TOOL used successfully A er A ona oo ee 
in removing eight coats of wallpaper ampbell wholesaler or write direc 
and four coats of paint. Alkyd and 
rubber base paints removed by con- 
trolled chipping action, yet protects 


laster.—A d Mfg. Co. 
‘ prereset poco 140 memes CARD CAMPBELL CHAIN Company 
FACTORIES: York, Pa.; West Burlington, lowa; Alvarado, Calif. 


WAREHOUSES: E. Cambridge, Mass.; Atlanta, Ga.; Dallas, Texas; 
For Details Circle 25 on INQUIRY CARD > Chicago, Ill.; Portland, Ore.; Seattle, Wash.; Los Angeles, Calif. 


Makers of Famous CAMPBELL Jiffy Lug-Reinforced TIRE CHAINS 
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BUYER’S GUIDE for stainless 
steel consumer products has pages 
covering automobile, hardware, home 
building and furnishings, personal and 
recreational items. Compiled by Union 
Carbide Corporation, the directory is 
designed to aid store buyers and 
others who would like to have a 
handy list of the many stainless steel 
household products now available. 
Book also gives source of supply. 

For Details Circle 201 on INQUIRY CARD 


BROCHURE describes melamine 
dinnerware and lightweight plastic 
tumblers. Eight page booklet from 
Chicago Molded Products Corp. shows 
patterns in full color. Included are 
five color chips that are available in 
the dinnerware line in addition to 
white. 

For Details Circle 203 on INQUIRY CARD 


MAILING METHODS, a special 
issue devoted to envelopes that can 
be used for mailing out monthly 
statements, published by Mail-Well 
Envelope Company. The 8-page pub- 
lication also includes sample envel- 
opes to show various types of com- 
bination statement envelopes. 

For Details Circle 200 on INQUIRY CARD 


DIRECT MAIL FOLDER of four 
pages tells of Ace-Sycamore, Inc., line 
of blower-vacuum cleaners. Specifica- 
tions are listed as well as attach- 
ments that are available. 

For Details Circle 206 on INQUIRY CARD 


CATALOG SHEET on masonry 
cutter. Stone and brick cutting fea- 
tures are explained. Manufacture 
of Speedy masonry cutter is Rice 
Pump & Machine Company 

For Details Circle 202 on INQUIRY CARD 


FOLDER DESCRIBING concrete 
adhesive from Helor Hi-Water Prod- 
ucts. Details of features are explain- 
ed and uses illustrated. 

For Details Circle 209 on INQUIRY CARD 


46 


CATALOG AND REFERENCE 
GUIDE on weatherstrip materials 
and approved installation methods 
has been published by Zero Weather 
Stripping Company, Inc. The 23- 
page catalog carries recognition of 
the American Institute of Architects. 
Information on all types of weather- 
stripping for institutions, commercial 
buildings and homes are described. 
Included are many drawings, with 
some in full size, of installation de- 
tail. 

For Details Circle 204 on INQUIRY CARD 


DO-IT-YOURSELF PAMPHLETS 
show how homeowners can install and 
create their own vinyl, rubber, cork 
and asphalt tile floors. Step-by-step 
instructions are emphasized in pam- 
phlets. They also give details on 
how to measure rooms, plan borders, 
spread adhesive and cut in border. 
Pamphlets are issued by Kentile, Inc. 

For Details Circle 212 on INQUIRY CARD 


CATALOG OF TOOLS used by 
contractors and journeymen in the 
trowel trades has 72-pages. The 
Goldblatt Tool Company states that 
the catalog shows the most complete 
collection of trowel trade tools in the 
country. Many new tools are shown 
that were developed in recent years. 
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DESCRIPTIVE BULLETIN on 
Magic Woodblend Putty Pencils is 
available from Magic Iron Co., Inc. 
Contents included instructions for 
filling nail holes and remedying de- 
fects, scratches and small cracks in 
wood. 

For Details Circle 211 on INQUIRY CARD 


FOUR PAGE CATALOG SHEET 
from The Stanley Works on anvil 
pruners describes various features. 
Several illustrations show detail of 
pruners. 

For Details Circle 205 on INQUIRY CARD 


BUILDERS’ HARDWARE, door 
closers and gravity hinges are cover- 
ed in 98-page catalog from Shelby 
Spring Hinge Company. Attractive 
two-color catalog has detailed illus- 
trations of each item. Cross index 
makes book easier to use. Loose leaf, 
multi-ring cover is yellow with im- 
print in red. 
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ABRASIVE WHEEL recommenda- 
tions for grinding are set up in al- 
phabetical order in The Carborundum 
Company’s 57-page specifications cat- 
alog. Over 1600 recommendations are 
included. Limited number of copies 
are available. 

For Details Circle 208 on INQUIRY CARD 


CATALOG ILLUSTRATING latest 
medicine cabinets and bathroom ac- 
cessories by F. H. Lawson Company. 
The 24-page catalog includes ideas 
for the architect and builder in de- 
sign and building bathrooms. 
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CONSUMER CATALOG from O. F. 
Mossberg & Sons, Inc. Contains 12- 
pages with illustrations in color of 
all Mossberg rifles, shotguns, sights, 
and Covey hand traps, with descrip- 
tion, specifications and consumer price 
list. 
For Details Circle 193 on INQUIRY CARD 


BOOKS—For Sale or Resale 


PROJECT HANDBOOK & HOBBY 
TOOL GUIDE is designed to aid in- 
dividual hobbyists and group leaders 
in carrying out active craft pro- 
grams. The 25-page guide is illus- 
trated with broad range of craft ac- 
tivities. Step-by-step project instruc- 
tions, tool use hints and complete 
catalog of X-acto tools are included. 
X-acto, Inc., is the publisher. The 
guide is priced at 25 cents. 

For Details Circle 213 on INQUIRY CARD 


HARDWARE WORLD 





Now is the time to buy Swan garden 
hose and grass stop for spring and 
summer profits. Call your distributor. 


SWAN RUBBER COMPANY « BUCYRUS, OHIO 
You can trust the products...made by Swan 


For Details Circle 26 on INQUIRY CARD 
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“It’s way out, man...way out! 





Look for it at the Hardware 
Shows when you touch down 


on Earth in January.” 
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QUALITY & ATTENDANCE 


COVERS ENTIRE WEST 
COAST MARKET 


10,000 in 1959 


REGISTERED BUYERS AND 
WEST COAST DEALERS 
ATTENDED AND BOUGHT The NEW 


SATELLUTE200 


P & C Tool Merchandiser 
Completely Re-designed and on 
Display at the Hardware Shows 


PRESENTED BY THE 
PACIFIC SOUTHWEST HARDWARE 
ASSOCIATION 


WEST COAST 


Hardware & Housewares 


SHOW 


LOS ANGELES IN 
SPECTACULAR "60 


Designed as a real ‘‘cool” profit producer for 
the fabulous 60's this P & C merchandiser is 
new from the floor up. It is more convenient, 
more eye-catching, gives better display and 
makes more sales easier. Be sure to see it 
and get all.the facts on P & C's new store- 
installation plan for 1960. You'll agree the 
new Satellite 200 is the most" for fast tool 
turn-over. 


® 





TOOL COMPANY 


Subsidiary PORTLAND 22, OREGON 
Pendleton Tool Warehouse + Schiller Park, Ill. 
industries, Inc. in Canada, Box 366, London, Ontario 





(See cone wee ee a 


GREAT WESTERN EXHIBIT CENTER, FEB. 21-22-23 
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New 
Rep Firm 
Opens 


Herbert O. 
Crane 


if 


PORTLAND, Ore. — Herbert O. 
Crane has announced his entry into 
the manufacturers’ agency business. 
At the National Hardware Show in 
New York recently, Crane said he 
would be representing paint and 
hardware manufacturers in Oregon, 
Washington and Idaho. 

He recently resigned from Fred 
Meyer, Inc., Portland, Oregon, where 
he has been associated for over five 
years. Crane bought and merchan- 
dised hard lines for the large re- 
tailer here. He will make his head- 
quarters in Portland. 


Corning Glass Promotes 
Celaschi and Bierer 


Joseph A. Celaschi has been named 
general sales manager of the Con- 
sumer Products division of Corning 
Glass Works, Corning, N. Y. He will 
coordinate and direct all sales activi- 
ties of the division. His former posi- 
tion with the company was manager 
of Pyrex Ware sales. Celaschi joined 
Macbeth-Evans Glass Co. in 1933 and 
was with that company when it 
merged with Corning in 1936. 

At the same time it was announced 
that James H. Bierer has been ap- 
pointed marketing manager for the 
division. He will coordinate product 
development, market research, plan- 
ning, and promotion and advertising. 
Bierer joined the firm in 1946 and 
most recently was manager of mar- 
ket development. 


McCulloch Names Exec 


LOS ANGELES — McCulloch Cor- 
poration has appointed Richard 
Graser as sales prornotion supervisor. 
Graser will work closely with dis- 
tributors and dealers on McCulloch’s 
nationwide sales promotions. 
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Boontonware Names Rep Firm 


LOS ANGELES—Appointment of 
George Gutnik & Company as Boon- 
tonware representative in Southern 
California has been announced by 
W. T. Stopford, sales manager of 
the melamine dinnerware firm. 

The two principals in the local or- 
ganization are George Gutnik who 
has been in the hardware business 
for many years and Joseph Mudrinich 
who has joined the organization re- 
cently. Mudrinich has been in the 
housewares business for a total of 
11 years. During the last three years 
he was housewares buyer with Rob- 
ert Morton Co. of Glendale, Calif., 
and prior to that a buyer at General 
Merchandise Co. and the Boston Store 
both in Milwaukee. 

As Boontonware representative the 
company will service department 
stores, hardware, housewares, and 
specialty wholesalers. The George 
Gutnik & Company offices are at 4026 
North Figueroa Street, Los Angeles. 


Knape & Vogt Buys L. A. Firm 

LOS ANGELES—Knape & Vogt 
Manufacturing Company, of Grand 
Rapids, Michigan, has purchased the 
E. L. Cederquist Co., of Los Angeles, 
manufacturers of Tite-Joint Fasten- 
ers, F. J. Vogt. president of the 
Grand Rapids firm, has announced. 

Tite-Joint Fasteners, which are 
used widely by the wood working in- 
dustry, will be manufactured in 
Grand Rapids by Knape & Vogt 
Manufacturing Company and will be 
sold through the present distributors 
and also Knape & Vogt’s regular 
sales channels, Vogt added. 


Lawn-Boy Names Burton as 
Assistant Sales Manager 


Robert C. Floersch, manager of 
Lawn-Boy, Lamar, Mo., a division of 
Outboard Marine Corporation, Wau- 
kegan, Ill., has announced appoint- 
ment of David L. Burton as admin- 
istrative assistant to sales manager 
John P. Litchfield. 

Burton, formerly a special agent of 
the Federal Bureau of Investigation, 
joined Lawn-Boy in August of this 
year. 


C-G Steel 
Names V.P. 


Donald E. 
Rice 


SAN FRANCISCO—Donald E. Rice 
has been appointed vice president- 
operations of Columbia-Geneva Stee! 
division of United States Steel Cor- 
poration. 

Rice was formerly general man- 
ager of operations for the division 
since 1957. Previously he was general 
superintendent of the Pittsburgh, 
Calif., plant. His entire career has 
been with U. S. Steel, starting in 
1929. 


Calspray Appoints Hogan as 
Garden and Home Manager 


SAN FRANCISCO—The appoint- 
ment of Daniel Patrick Hogan as re- 
gional products manager—Garden & 
Home—West, was recently announced 
by C. E. Cody, Western regional man- 
ager for California Spray-Chemical 
Corporation. Formerly a branch man- 
ager for Calspray in the Northwest 
District, Hogan has been with the 
company for seven years. In his 
capacity, he will be responsible for 
planning, developing and promoting 
the sales program for the Garden & 
Home line of products in the Western 
region under the general guidanée 
of regional management. 

Hogan is widely known throughout 
the Pacific Northwest as a garden 
club speaker and supporter of garden 
club activities. 


Du Pont West Coast Rep 


LOS ANGELES — The Du Pont 
Company has announced the appoint- 
ment of George E. Miner to the new- 
ly created post of West Coast rep- 
resentative for Du Pont garden prod- 
ucts. Miner will provide technical in- 
formation and coordinate sales pro- 
grams to distributors, agents and 
dealers. He will be available to con- 
sumer and retail groups for discus- 
sion of gardening techniques. 
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North Coast Association 
Holds Group Meetings 


Martin W. 


Hedges Danko 


TACOMA, Wash.—North Coast Re- 
tail Hardware Association, Inc., re- 
cently held their Fall group meeting 
tour. Meetings were held in nine cities 
in Oregon and Washington. Hardware 
dealers, manufacturers, wholesalers 
and allied personnel attending the 
meetings totaled nearly 400, which 
was 30 per cent higher than last year. 

The Fall Housewares Festival was 
discussed by president Frank Hedges, 
Independence, Oregon. Retailers com- 
menting on the Festival were pleased 
with the manufacturer participation 
in the nation-wide promotion. Leonard 
Farr of Farr’s Hometown Hardware, 
Coos Bay, Ore., who spoke at the Na- 
tional Retail Hardware Association 
meeting on credit selling, had his 
speech reviewed. The major part of 
each program was devoted to the 
Profit Turnover Handbook of the 
NRHA. Martin Danko, managing di- 
rector of the North Coast association, 
arranged the tour of meetings. 


So. Cal. Housewares Group 
To Meet In January 

LOS ANGELES—With most of the 
members returning from the House- 


wares Show in Chicago, the January 
26 meeting of the Housewares Club 


of So. California will include a 
lively review of housewares trends as 
noted by the travelers. The meeting 
will be held at the Roger Young Au- 
ditorium here. 


Anchor Hocking Elects V.P. 


Wm. V. Fisher, president of Anchor 
Hocking Glass Corporation, an- 
nounced that Grant Munro was 
elected vice president in charge of 
tableware sales. Munro joined the 
company in 1936 and is headquartered 
in Laneaster, Ohio, where he has 
been director of sales for the Table- 
ware Division of Anchor Hocking. 


Smith Wins Paint Award 


LOS ANGELES—Oliver Smith, 
branch manager here for Sherwin- 
Williams Co., was one of the eight 
winners in the company’s 1959 na- 
tional top sales achievement awards. 
Smith was presented a jeweled plati- 
num lapel emblem and a cash award. 
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Millers Falls 
Appoints No. 
Calif. Rep. 


Divie R. 
Riggs 


SAN FRANCISCO — Millers Falls 
Company, Greenfield, Mass.,  an- 
nounced the appointment of Divie 
Richard Riggs as sales representa- 
tive. According to Arthur E. Acker- 
man, vice president in charge of sales 
for the company, Riggs will cover 
San Francisco, Oakland and Northern 
California. 

Riggs will work out of the Pacific 
Coast Sales district headquarters in 
Los Angeles. Manager of the dis- 
trict is Stanley G. Britt. Riggs was 
formerly with Zonne Industrial Tool 
Company in Los Angeles. 


Rexinger Heads Electric 
Housewares for NEMA 


S. C. Rexinger has been elected 
chairman of the Electric Housewares 
Section of the National Electrical 
Manufacturers Association. He is 
sales manager of the Electric House- 
wares department, Toastmaster divi- 
sion of McGraw- Edison Company, 
Elgin, Il. 

Rexinger succeeds Arnold O. Wolf, 
vice president and general manager of 
Hamilton Beach Company, division of 
Seovill Manufacturing Company. Wolf 
will represent the section on the board 
of directors of the association’s newly 
proposed Consumer Products division. 


Western Woman Elected VP 
By Toy Manufacturers 


LOS ANGELES—Mrs. Ruth Hand- 
ler, executive vice president of Mat- 
tel, Inc., has been elected a vice pres- 
ident of the Toy Manufacturers of 
the U. S. A., Ine. The election of of- 
ficers took place at the manufac- 
turers’ 43rd annual meeting in New 
York City recently. 


Raizen Heads Toy Group 


Charles S. Raizen of New Rochelle, 
N. Y., was elected president of the 
Toy Manufacturers of the U. S. A., 
Inc., in December at the association’s 
43rd annual meeting. President of the 
Transogram Co., Inc., for 45 years, 
he is a noted figure in toy circles. 
For many years, Raizen has _ been 
chairman of the toy industry. 


Toolkraft Names Fricchione 


Toolkraft Corporation, Springfield, 
Mass., announced the appointment of 
M. Lee Fricchione as sales manager. 
Fricchione has been with the power 
tool manufacturing firm since 1955. 


Roll King Names Rep Firm 


Lennart W. 
Johnson 


John S. 


Stewart 


LOS ANGELES—Roll King golf 
carts, manufactured by A. J. Indus- 
tries Corp., has appointed Stewart- 
Johnson Company as representatives. 
The rep firm will cover California, 
Nevada, Utah and Arizona for the 
manufacturer. 


Montana Hardware Men Hold 
51st Convention 


GREAT FALLS, Montana — Over 
400 hardware men from Montana held 
the 5lst annual state convention of 
the Montana Hardware and Imple- 
ment Dealers Association recently. 

Election of officers for the coming 
year took place. Those elected were 
president—W. S. Crichton to succeed 
Frank J. Merson who now is a mem- 
ber of the board of directors. Other 
officers were vice president — Neil 
Beatty; and board of directors—Les- 
lie Davies; E. C. Weichman; William 
Bison; A. S. Hagenston; Ford 
Hughes; Geral E. Melena; and Her- 
bert J. Zent. 

Speakers during the convention in- 
cluded Carl L. Hecker, president of 
Oliver Corp., Chicago. He spoke on 
“Teaming Up to Meet a Challenge.” 
Joseph W. Holman, president NRFEA, 
Phoenixville, Pa., spoke on “Chal- 
lenge in a Changing Market.” Walter 
L. Wirth, merchandising manager of 
National Retail Hardware Associa- 
tion, talked about “Manufacturers 
Use of Our Model Store.” Other 
speakers were Arthur B. Morgan, 
sales manager of New Holland (Pa.) 
Machine Co., and S. Keith Anderson, 
executive of Montana Taxpayers As- 
sociation. 

An open forum discussion on in- 
dustry problems was moderated by 
R. K. Hand with Hardy Rickbeil, 
Rickbeil Hardware, Worthington, 
Minn., as speaker. Other highlights 
of the convention was a round of 
dinners, banquets and parties. 


Graybar Opens in SF Mart 


SAN FRANCISCO—Graybar Elec- 
tric Co., distributor of Hotpoint ap- 
pliances, has leased 3500 square feet 
of space in the Western Merchandise 
Mart. As the basis of an important 
new marketing policy, the firm is re- 
franchising the entire Hotpoint line. 
The emphasis will be on fewer, yet 
stronger dealers, working on a tightly 
franchised basis. 
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THIS IS THE 
“AWARD-WINNING 
PACKAGE 


. . « that is selling successfully to the "Do- 
it-Yourself" market. 


*This open-top box was given a "Best package Award 
in 1959" by the National Paperbox Manufacturers 
Association. 

ACH THE BEE LINE Do-it- 
a oe ae Yourself Furniture Legs 
come unfinished or in 
Black, Walnut, Blond, 
and Mahogany. They are 
available in seven sizes 
from 4 in. to 29". They 
screw in easily to dual- 
purpose brackets, one 
side for vertical style, 
the other for flared 
style. Each leg has self- 
leveling glides. 


NEW SHELF-DIVIDERS 


. «+ give profes- 
sional look for 
room dividers, 
book cases, coffee 
tables, TV tables, 
etc. They are 
available in five 
lengths, 6 in. to 
14" and in two 
styles as shown. 
Packed 4 in at- 
tractive self-sell- 
ing box. 





























These products carried by leading distributors 


See Us at the Western Shows 
Booth 248, Western States Hardware-Housewares Show, 
San Francisco (Erik Lous Associates) 
Booth 611, West Coast Hardware and Housewares Show, 
Los Angeles (George Gutnik & Company) 





barton 


Gy 
BEE LINE 


Barton Wood Products Co. 
6301 212th S.W., Lynnwood, Washington 








Multiply 
your rental 
prospects 
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d 
Here’s a new rental machine that does the work of 2 for the price of 1. 


Converts from floor maintenance work to rug scrubber in only 3 minutes 
++ greatly increases rental possibilities. The JW12 rents for 


© Floor polishing, waxing, buffing, scrubbing, steel wooling 
@ Rug and Carpet shampooing 


All these uses give you prospects for sales of wax, floor stain, steel wool, 
shampoo, and many other items. 


Conversion from polisher to scrub- 
ber is quick, easy job—you or customer 
can do in 3 minutes. Yet, the new multi- 
purpose Holt JW12, with tank, shampoo 
brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car 
seats, gives floors, rugs and carpets 
air of professional care. For full story 
on this easy-to-rent Holt JW12, mail 
coupon now. 

SALES AND SERVICE CENTERS IN MAJOR CITIES. 


) A (] Oe MANUFACTURING CO. 


HOLT MFG. CO. Dept. K-1 
669 - 20th St., Oakland 12, Calif., 


Attachment for adjusting 
brush to deep pile 
of rugs and carpets. 
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or 272 Badger Ave., Newark 8, N. J. 


Please send me details on Holt JW12 for rental use. 


NAME POSITION. 








FIRM 





ADDRESS. 
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NEWS 
- 1 LL | | Ni a WENZEL ELECTS KRATKY VP 


CONGRATULATIONS to Raymond 
H. Kratky (left) newly appointed vice 
president in charge of sales for H. 
Wenzel Tent & Duck Company, St. 
Louis, Mo., are being offered by Wil- 
liam Wenzel (right) president of the 
firm. Kratky has been sales manager 
of the company for the last eight 
years. He joined the firm 21 years 
ago. Wenzel is a manufacturer of 
tents, sleeping bags and other canvas 
products for the hardware field. 


1960 NHMA Predictions 
The National Housewares Manufac- 
turers Association has released the 
results of its eighth nationwide busi- 

s s ness survey. 

keeps chain sales coming your way! css sate forte: save 
s tary for the association, the survey 
is made twice yearly among house- 
You'll satisfy every customer's needs—get the biggest share of the wares smanuiscturers _and Tater 
chain business in your area with Taylor's complete line. National preparatory to the industry's January 


‘ : and July trade shows. The January 

advertising .. . effective sales helps .. . up-to-the-minute packaging show was held in Chicago, January 

make this profitable business come easier. And Taylor's 86-year-old 11-15. 

reputation for top, uniform quality assures complete customer satis- The colors picked by manufacturers 

faction—strong repeat sales for you! | and buyers as probable best sellers in 
1960 are white (the leading color), 
yellow, pink, turquoise and red in that 
order of preference. Some 70 per 
cent of manufacturers predicted com- 
binations of two colors with white as 
one of them. Other results of the 
survey showed Fall and Spring as the 
best selling seasons. Prices for 1960 
are expected to rise on housewares 
according to 49 per cent of the manu- 
facturers quizzed in the survey. How- 
ever, 49 per cent also said that they 
expected prices to remain the same. 
Two per cent said they thought prices 
would go down. Both manufacturers 
and buyers reported increases in dol- 
lar volume and unit volume during 
1959. 


MacDonald Elected NEMA 
FREE! CHAIN President 


SAMPLE BOOK. 4 N. J. MacDonald, president of The 
pers ¢ Aeg2 ; : Thomas & Betts Company, was elect- 
tions of all types and ed president of the National Electri- 
sizes of welded and cal Manufacturers Association. The 
weldiess chain. election took place at the closing ses- 
sion of NEMA’s 33rd annual conven- 
tion at Atlantic City, N. J. recently. 
MacDonald, a former vice president 
CHAIN since S.G. TAYLOR CHAIN co., INC. of the association, succeeds J. L. 
1e78 Hammond, Indiana Singleton, senior vice president, In- 
WEST COAST OFFICE AND WAREHOUSE, 2343 Saybrook Ave., Los Angeles 22, California dustries Group of Allis-Chalmers 
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Millers Falls 
Names 
Western 
Sales Rep 


Ed. H. 
McKenna 


Ed. H. McKenna was appointed 
sales representative for Millers Falls 
Company, Greenfield, Mass. He will 
represent the company’s line of hand 
power and precision tools in Colorado, 
New Mexico, Montana, Utah, Wyom- 
ing and El] Paso, Texas. McKenna 
will report to district manager H. E. 
Held of the Southwestern sales dis- 
trict with headquarters in Fort 
Worth. 


Gurney Heads Heating Assoc. 


Harry C. Gurney, general sales 
manager of Janitrol Heating and Air 
Conditioning division of Midland-Ross 
Corp., was elected president of the 
National Warm Air Heating and Air 
Conditioning Association. The elec- 
tion took place during the group’s 
annual convention in St. Louis re- 
cently. Gurney succeeds Tom Byrd, 
Lau Blower Company president. 

From the West, Roland R. Taylor, 
application engineer of Fraser & 
Johnston Co., San Francisco, was re- 
elected to the board of trustees for a 
second two-year term. 


Salt Lake Co. Names Moreau 


SALT LAKE CITY, Utah—Edward 
J. Moreau has been appointed man- 
ager of the appliance division of Salt 
Lake Hardware Co. The announce- 
ment came from Howard W. Price 
executive vice president and general 
manager of the firm. Moreau has been 
in the appliance and radio-television 
business for 23 years. As manager, 
he will be responsible for all buying, 
merchandising and general adminis- 
tration of the division. 


Hampden Appoints Lapine 


David Lapine has been appointed 
general sales manager of Hampden 
Specialty Products Corp., Easthamp- 
ton, Mass. Lapine was formerly a 
representative for Hampden. Prior to 
his recent association, he was national 
sales manager for Dominion Electric 
Company and merchandise manager 
for a chain of retail stores. 


Tattersall Promoted 


John H. Tattersall has been pro- 
moted to assistant manager of the 
merchandising branch of the Car- 
borundum Company’s Coated Abra- 
sives branch. He has been with the 
company since 1946. At the time of 
his recent appointment, he was ad- 
ministrative assistant. 
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the 


world’s finest 


WOVEN WIRE PRODUCTS 


identified 


by this seal... 


To thousands of retailers — and wholesalers, 
too — the WRIGHT Diamond Trade Mark is the 
acknowledged symbol for the very finest in woven 
wire products. They know, from long experience, 
that wire products bearing this identifying 

mark are easy to sell to their most quality- 
conscious customers . . . are profitable 

because they are competitively priced... 

give long-lasting consumer satisfaction. y) 


WRIGH 


WRIGHTLINE reverse twist NETTING 


Easily identified by the famous ROOSTER trade 
mark, Wrightline Reverse Twist Netting with rein- 
forcing line wires (see insert, left) unrolls perfectly 
straight and flat—and stays that way! It’s easier 
to use—has no sags or bulges. Furnished galvanized 
either before or after weaving. 


HEAVY NETTING 
ALSO AVAILABLE 


Galvanized 
FLOWER 


Weldedge 
HARDWARE 
CLOTH 









































Modern WRIGHT Flower 


” 


Fence, with wide “‘see 





§ through” openings, easily 
adjusts to up-and-down hill garden shapes. 
Can be used, also, for shrub supports, arbors, 
and trellises—easy to install and remove. 
Comes with eye-appealing “‘self seller’ labels 
in 50’ rolls, 19’ high with 4’ built-in stakes. 
Welded construction. 








ace 


Wright Weldedge Hard- 
ware Cloth is precision 
woven by a new process, & 





with flat wire selvages tightly welded to each 
filler wire, giving added strength, rigidity and 
uniformity of mesh. It is made in a full range 
of sizes, heavily galvanized after weaving. 
Conventional loop selvage is also available in 
all sizes. 


G. F. WRIGHT STEEL & WIRE CO.. 


WORCESTER 3, 


MASSACHUSETTS 


Your most dependable source of supply for 


Industrial Wire Cloth * Woven Wire Lath 


¢ Hardware Cloth * Welded Wire Fabric 


Wire Strand ° Gutter Guard * Packaged Galvanized Wire 


Flower Fence 


Insect Screening ° 


Hexagonal Netting 





By the Sea...Rust is a Problem 


Bayview Hardware Co. 
Newport Beach, Calif. 


tesa a retail hardware 
business in a seaside resort 
community in balmy Southern 
California may sound like a vo- 
cation one short step removed 
from paradise. But it is the very 
presence of the ocean itself that 
can make the retailer’s existence 
a nightmare. 

James W. Laws and his son, 
Jim Jr., co-owners of Bayview 
Hardware Co. in Newport 
Beach, California have found 


Dealer Uses Packaging and Selective Buying 
to Overcome the Effect of Moisture 


that the omnipresent moisture 
in the sea air presents unique 
problems in the purchasing and 
displaying of hardware items. 
It has a direct bearing even 
upon the promotional ability of 
their large hardware store. 
“RUST is our most consistent 
competitor and our _ biggest 
thief,” notes James W. Laws Sr. 
“Unprotected metal will rust in 
a week’s time along the ocean 
front. We have merchandise on 


our shelves now that will prob- 
ably never move simply because 
it wasn’t protected properly 
from the moisture.” 

Mr. Laws picked up several 
inexpensive kitchenware items 
dingy with rust. 

“In most locations these prod- 
ucts move quickly and _ profit- 
ably. They’re inexpensive and 
well designed. But they have a 
cheap plating that couldn’t with- 
stand the constant moisture. 





5 FEATURE-PACKED MODELS 


LOOK DELUXE QUALITY! 


DESIGNED FOR FAST TURNOVER 


SAFETY ACCESSORY-A SALES MAGNET 


Mow-Master optional Safety Step- 
Starting is a unique sales extra 
priced to give you a long margin. 


Unique new sales appeal 
in a short inventory line 
that covers all your mar- 
ket needs—that’s the new 
Mow-Master line for '60. 
From promotion models 
to deluxe self-propelled, 
Mow-Master gives you 
more saleable features. 
For example, promotional 
model 620 delivers far 
more features for its new 
low price... full 22” 
cutting width . . . low- 
tone muffler . . . 242 hp., 
4 cycle Briggs & Stratton 
engine ... 4-position 
controls on handle... 
Polyphite lifetime self- 
lubricating bearings. 
You'll sell faster in ’60 
with Mow-Master. 


Mow-Master DELUXE 
MOWERS in 19” and 22” 
widths, for customers 
who want the best... . 
automatic impulse start- 
ing ... low-tone muffler 
. . . hi-power Briggs & 
Stratton engine, speed- 
set height adjustment... 
4-position finger-tip 
controls. 

Mow-Master PROMO- 
TIONAL MOWERS in 19 
and 22” widths are priced 
for mass-market, high- 
volume selling. Budget 
priced, they still have the 
features your customers 
want. 

Mow-Master SELF-PRO- 
PELLED MOWERS have 
deluxe features, impulse 
starting, plus a positive 
pressure-action drive. 


propulsion 


ENGINE CORPORATION 


510 Marion Ave. ® 


South Milwaukee, Wisconsin 
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Two weeks after they were re- 
ceived they were dingy with 
rust. We’ve had these for over 
a year and will have to throw 
them out.” 

The Laws, who have owned 
Bayview for three years, have 
used several devices to hedge 
against losses caused by rust. 
Special efforts are made to pur- 
chase hand tools such as chisels 
and augers that are encased in 
plastic and to buy items pre- 
packaged in merchandisers 
sealed in transparent plastic. 

“This has a great bearing on 
the range of promotional items 
we can purchase,” points out 
Mr. Laws. “‘Most cheap promo- 
tional merchandise has cheap 
plating. If it isn’t well sealed in 
plastic merchandisers, it will 
rust almost before we can get 
it on the shelf. This means that 
large scale promotions are vir- 
tually impossible to pull off.” 

Many items by their very na- 
ture cannot be plastic encased 
by the manufacturers. Large 
hand tools, power equipment and 
such bulk items as iron nails, 


PROTECTION for most steel tools from salt air is by use of rust preventive. 
Holding hand saw is James Laws as James, Jr. sprays. 


screws and bolts are in this 


category. 
“WE SPRAY most of these 


items ourselves with a rust pre- 
ventive as soon as they arrive. 
We’ve found this very satisfac- 


profit from the trend to riders 
... With 


Fairlawn 550 26” Deluxe Rider 


Climb on the new profit bandwagon 
with the riding mower for customers 
who demand the best. Automotive 
styling, steering and differential . . . 
4, hp, 4-cycle Lauson engine .. . 
safety-type, variable speed clutch... 
speeds up to 3% mph... lever con- 
trolled cutting helge, 


Automatic Impulse Starter optional extra on 
24” riding mower models. 


JANUARY 1960 


Fairlawn 530 24° Detuxe Rider 


Climb on the new sales bandwagon 
with the rider built with solid quality. 
Fairlawn 530 has automotive differ- 
ential, transmission steering and 
styling ... speeds up to 3.6 mph... 
34% hp, 4-cycle Lauson engine . . 

blade lock out clutch . . . variable 
cutting heights. 


South Milwaukee 
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Mow-Master 510 24° rider 


Climb on the new riding mower band- 
wagon with the mower that is designed 
to capture the low-price market. It has 
automotive steering .. . transmission 
... Safety clutch. 


ENGINE CORPORATION 


propulsion; 


510 Marion Ave., 


Wisconsin 





Only FILE-N-JOINT gives pos- 
itive, dial-controlled accuracy 
for all angles, file height and 
position! Only FILE-N-JOINT 
does both jobs: Filing and joint- 
ing! Over 100,000 chain saw 
users solve their sharpening 
problems with FILE-N-JOINT; 
world's largest selling chain 
sharpener. 





| 





CORRECT 
ANGLE CONTROL 


FILE HEIGHT AND 
RIDER DEPTH CONTROL. 
UNIFORM TILT. 


CORRECT 
LENGTH CONTROL 


For complete information see 
your dealer or distributor or 
write... 


NYGRAN INDUSTRIES LTD. 


Box 426, Station A * Richmond, Calif. 





tory from a protective stand- 
point, but it certainly detracts 
from the merchandising appeal 
to see an item with a thin film 
of dust-coated oil covering the 
metal finish.” 

Mr. Laws and his son make 
transparent plastic bags for ex- 
pensive hand tools such as 
planes, and shop carefully for 
those hand power tools that are 
nickel plated. For such bulk 
items as nails, however, there 
has been little that the Laws 
could do other than assume an 
enlightened philosophical ap- 
proach. 

“Most of our customers live 
along the ocean and Newport 
Bay. They have these same 
problems in their own homes. 
They are quick to understand 
the reasons why we carry ex- 
tensive plastic lines and few of 
the lower priced plated items, 
and they appreciate the fact that 
by protecting our own inven- 
tory through careful selective 
purchasing we’re also protecting 
their investments.” 

In only one section—the gun 
department—have the Laws ad- 
mitted defeat. ‘““We couldn’t af- 
ford the expensive glass cases 
it takes to keep out moisture and 
we couldn’t afford the time it 
would have taken to keep them 
rubbed with oil, so we closed 
out our guns entirely.” 

Even here, however, James 
Laws looks to the brighter, rust- 
free side of the story. “People 
down here aren’t much inter- 
ested in hunting, anyhow. 
They’d rather go fishing.” 


RUST SHOWS on unprotected tool in 
less than month. Light spots are 
where preventive dripped when other 
tools were sprayed. 


PLASTIC BAGS are used to protect 
working parts from rust. Bags are 
made by store from sheet plastic and 
cellophane tape. 





L.A. Rep Opens Warehouse 


LOS ANGELES — Western Hard- 
ware Sales Agency operated by P. J. 
Connors announced warehouse ser- 
vice at their location here. The firm’s 
office and warehouse is at 837 Trac- 
tion Avenue, Los Angeles 13. In- 
cluded among the lines handled by the 
representative company are fasteners, 
hammers and vises. 


Schnadig Heads O-Cedar 
Field Sales 

The O-Cedar division of American- 
Marietta Company has announced the 


appointment of Morton L. Schnadig, 
Jr. as national field sales manager. 


He has been with O-Cedar since 1939. 
His recent position was Midwest di- 
visional sales manager. 


No, we can't sharpen 10,000 razor 
blades, and if we could you couldn't 
afford it. 
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Spring Gadget Catalogs 
Scheduled for April 


SAN FRANCISCO—Allied West- 
ern Distributors, Inc., have an- 
nounced that their 1960 Spring cata- 
logs will be made available for dealer 
distribution in April. As usual, they 
will offer two different catalogs avail- 
able to dealers for distribution to 
their customers. “Gadgetland” will 
be 16 pages, 8 x 10 page size. “Gifts 
’n’ Gadgets” will run 24 pages, 5 x 8. 
There will be four pages in full color 
in both books. 

Promotional kits which contain 
banners, pennants, counter cards and 
price tickets are available at a nomi- 
nal cost to the dealer to tie-in with 
the catalogs. 

The firm has been producing these 
catalogs for the last nine years and 
their most recent catalogs are for 
the Christmas gift season. There 
were 140 retailers in the 13 Western 
States that subscribed to 1,284,500 of 
the combined catalogs. 

The wholesalers assist their deal- 
ers in promotional merchandise fea- 
tured in their catalogs by offering 
free newspaper advertising mat ser- 
vice, stock record forms, listing all 
items numerically for convenience in 
stock control and reordering. 

All dealers who subscribed to 
“Gadgetland” are eligible for a dis- 
play contest. The cash prizes range 
up to $75 for windows and instore 
displays. The winners will be an- 
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nounced in HARDWARE WORLD in 
a later issue. 

According to B. B. Davis, Promo- 
tion Manager, Allied Western Dis- 
tributors, Inc., there are still some 
territories that are available to deal- 
ers who would like to distribute their 
spring book on a protected basis. 
Any dealer interested should circle 
No. 300 on INQUIRY CARD in this 


issue. 


lona Appoints Hawaiian Reps 

KAILUA, Island of Hawaii — The 
firm of Dougherty Enterprises has 
been appointed Hawaiian representa- 
tive for Iona Manufacturing Com- 
pany, Manchester, Conn. Located in 
Kailua, on the Island of Hawaii, the 
company will be responsible for the 
sale of Iona products in the new 
state. The company manufactures a 
line of electric blenders, mixers, can 
openers and massagers. 


N & J Promote Brindisi 


Joseph L. Brindisi has been pro- 
moted to assistant general sales man- 
ager of North & Judd Mfg. Company, 
New Britain, Conn. The firm manu- 
factures apparel, shoe trimmings, 
harness and saddlery hardware and 
general hardware. Brindisi was 
formerly resident manager of the 
Buffalo, N. Y. office. He joined the 
company in 1949. 


Stanley 
Names 
Taggart 


George D. 
Taggart 


LOS ANGELES — George D. Tag- 
gart has been named manager of the 
Los Angeles office and warehouse for 
The Stanley Works, New Britain, 
Conn. He succeeds Harvey A. Clark 
who will become manager of the San 
Francisco office and warehouse. 

Taggart joined the marketing staff 
of Stanley last fall following 13 years 
with the W. Atlee Burpee Company 
of Philadelphia. He was branch man- 
ager in charge of sales and ware- 
housing at Riverside, Calif. for the 
past nine years. 


Erikson Joins Medalist Div. 


SOUTH PASADENA, Calif. — Ed- 
ward M. Erikson has joined the Na- 
tional Lock Company as its Medalist 
Hardware division sales representa- 
tive for Southern California and 
Arizona. Erikson’s office is at 1832 
Monterey Rd., South Pasadena, Calif. 
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WESTERN STATES 


HARDWARE-HOUSEWARES SHOW 


Sponsored by California Retail Hardware Association 


BROOKS HALL ® SAN FRANCISCO © FEBRUARY 14-15-16 


% 100,000 sq. ft. of Exhibit Space 
% Money-Saving Show Specials 
% Door Prizes 

% Admission. . 





EXHIBITS WILL BE OPEN THE FOLLOWING TIMES: 
Sunday, February 14 12:00 noon - 7:00 P.M. 
Monday, February 15 12:00 noon - 6:00 P.M. 
Tuesday, February 16 3:00 P.M. - 10:30 P.M. 


THE QUALITY SHOW OF THE WEST! DON'T MISS IT! 
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hot 


PLASTIC bs gx) 
CLOTHES \" “= 


LINE 


Priced for fast, profitable sales at 
$1.29 to $1.49. Verified $1.98 re- 
tail value, 100-foot, heavy-duty steel 
core clothes line. Guaranteed for two 
years against stretching and sagging. 
Dries fast, stays clean, resists mil- 
dew, colorfast. Packed in sales- 
stimulating viny! display bag. 

Write, wire, phone NOW for 
catalog sheets, prices, samples. 


ROOM 802 
MORRISON 


£ 


PIVOT HARDWARE ffor revolving 
corner shelves. Complete sets of Cop- 
pertone shelves and hardware for 
simple quick installation. Template is 
provided with each set.—Washington 
Steel Products, Inc. 
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WALL PAINT KILLS INSECTS 


Insect-proof any room or building by 
painting interior walls with Kil-Sect, 
according to the manufacturer. The 
alkyd paint has a built-in insect killer 
and is said to be safe for humans and 


NEW PRODUCTS 





UNBREAKABLE garden hose spray- 
ers in variety of colors. Non-clog- 
ging sprayers have polyethylene bot- 
tles. Lawn-N-Tree, Shrub-N-Garden 
and Grass guns come in various sizes. 
—Bradson Company 

For Details Circle 118 on INQUIRY CARD 


pets. Available in wide variety of 
colors. Paint has no offensive odor. 
Can be washed without affecting 
power of insecticide. Insecticide used 
is DDD, which is stronger than con- 
ventional DDT. Suggested use of 
paint where food is handled and other 
public buildings.—Consolidated Paint 
& Varnish Corp. 
For Details Circle 97 on INQUIRY CARD 


drop-lite 


127 Avenue D, New York 9 © CAnal 8-3370 
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SELL THE LEADER... SELL THE 
NEWISANDVIK No. 15 BUCK SAW 


ANOTHER ~~ 
FAST-SELLING 


PROFIT-MAKER é @ 


PROTECT FLOWERS from dragging 
hose. Guard-N-Guides are two-prong 
wire loops to push in ground. Hose 
or electric cords are contained when 
being pulled through garden by 
guards.—Mid-States Steel & Wire Co. 
For Details Circle 98 on INQUIRY CARD 


Priced to meet the toughest 

competition. Available with 30” and 

36” exclusive, @) Patented Sandvik 

“‘Hard Point” Swedish Steel Blade—%” wide 
—Outlasts 3 ordinary blades. @ Jiffy- 

Tension Thumbscrew — Makes Blade changing a snap. 


Condvik even. wc. FRANCISCAN EARTHENWARE in 
daisy pattern. It features fresh yel- 
Saw & Tool Division | low petalled daisies and smaller 
| stylized blue flowers. Available in 
16-piece starter sets.—Gladding, Mc- 
Bean & Company 
For Details Circle 147 on INQUIRY CARD 


1702 NEVINS ROAD, FAIR LAWN, N.J. 
THE WORLD’S GREATEST NAME IN BUCK SAWS 
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This bright new label on Lewis Bolt & Nut Clean to Handle 
packages means faster turnover, cleaner 
handling and increased profits. These clean, 
bright, zinc plated bolts and nuts resist rust Longer Life 
and moisture, are a pleasure to sell . 


Chromate Coated 


Decorative 
increase customer satisfaction because they 


last longer, handle clean and dress up each Quality Controlled 
job. Watch for the Lewis “‘bright’”’ label . . . 


it’sa sign of superior products. au LL L | N E S 3 RV | C E 


Get the famous Lewis quality in 

_ : F zinc plated or black in standard sizes 

Regular suppliers to wholesale distributors since 1927 é : 
from stock . . . including carriage 


and machine bolts, nuts, lag screws 
and industrial fasteners, all manufac- 
& tured to ASTM standards. 


504 Malcolm Ave. S.E. * Minneapolis 14, Minnesota COPYRIGHT 1959 
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MEANS QUALITY 


MAYES BROTHERS TOOL MANUFACTURING COMPANY oe) ) CITY. TENNESSEE 





ok Ss it EY ; SELF-ATTACHING 


: Slaymaker offers * a ALMOST INVISIBLE 
4 FREE RACK 


SIZE 2" x 21," 
to display locks in 


ESules 


me bingy Locks Outsell ane as Much as 5 to 1 








NOW YOU CAN GET 
ALUMINUM SPECIAL PEG-BOARD 
screen patches PACKAGE for 

Aso RACK JOBBERS 


display the GALVANIZED OR ANTIQUE 


y 

i ocks or epoca eed one ster r bin, you'l ye e j 

8 extra profit you make with Slaymaker padlocks i SEND FOR SAMPLES 
#! See k. Ask your jobber, or write ... % 

. SLAYMAKER LOCK CO. e LANCASTER, PA. 


SCREEN PATCH CO. 
s Largest Producer of Brass Padlocks 


Si 1620 Callowhill St., Phila. 30, Pa. 
oe. tt Tt eT TT et Ld he 
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DON’T GET BOGGED DOWN NEW PRODUCTS 


TET Ls 


get the hard-to-sell 
customers, too... 


. . you know—the customers 
who can’t make up their minds 
as to how much they want to 

ay, what tools they need, etc. 

"RUMP offers trowels, trans- 
planters, forks, cultivators and 
SPRINKLE MINDER tells when to | J Weeders ina wide range of pops, 
sprinkle. Insert into soil and red flag pall uno joo. y 
, ae indicator will tell amount of moisture 
- Ss LE . in lawn or plants. No batteries or | [ Check tus Citation 

maintenance required. — Wayne En- | : 
af Check the Quality 


| gineering Company ‘ 
0 rea ef a eS For Details Circle 146 on INQUIRY CARD [Wf Check the Prices 
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[> Check the Profit 

















then order the com- 


Stock up on FREEWAYS® | | plete TRUMP line. - 
the Fastest Selling | Vif 
BROOMS in the West 








ESTATE 


The “Cadillac” 
of Garden Tools 


Here are triple chrome olated tools 
= with real sales appeal and price 
appeal. The luster of polished chrome combines with 
beautifully finished dark, hardwood handles to put 
this tool in a class by itself. Made of heavy, 16- 
gouge steel. . . chrome plated. 
FASTER INSTALLATION of lock- 
sets. Sok-It strike installs without 
: mortising, chiseling or screws. Hole 
There is no cleaner sweep than || jg drilled, strike positioned and stak- 
in your warehouse when FREE- | | ing tool hit.—Kwikset Sales & Service , 
WAYS start selling themselves. || (Co. — a TRUMP 
You won't have to wonder where | | for Details Circle 116 on INQUIRY CARD / DELUXE 
the FREEWAYS went to—you'll . Sturdy, Perfectly Balanced 
know! Into the hands of very sat- | | and Beautifully Finished 
isfied customers!!! 


FREEWAY ~— the all purpose 


broom for patios, sidewalks, and 
barbecue areas. 
With DURATEX plastic fibres that TRUMP 
pick up dust by magnetic action, | | y SERIES 800 
FREEWAY brooms are excellent f il Hard-Working Tools in 
for industrial and farm use also. the Low Price Range 
Impervious to commonly used 
petroleum and caustic products. No. 700 Trowel 
Outlasts conventional brooms three 
to one. 

Each broom guaranteed for one ' 

year—there’s a tag attached to each | TRUMP 
broom to prove it. , SERIES 700 


Designed to Meet and 
Beat Competition 


AMERICAN | EXTENSION for electric drill bits. | To sell more, make more profit, order the 
| Extra 12-inch reach for wood boring | complete line of TRUMP Garden Tools from 
[=] =\Pusn BROOM co. bits. Fits all '4 inch drills. Two ex- your wholesaler. 
a 114 Fern Street | tensions can be locked by “i gent ANIMAL TRAP COMPANY OF AMERICA 
. for 24-inch reach.—Irwin Auger Bit i: _* Pascagoula, Miss. » Berkeley, Calif 
San Francisco - ORdway 3-889) | | Company Seopa re 
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No. 412 Trowel 


No. 800 Trowel 
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NEW PRODUCTS 





WATERSPIKE is two-way sprinkler 
for above or below ground. Will 
sprinkle in exact square pattern. Ex- 
tension allows watering over obstruc- 
tions. Waters 2- to 35-foot square 
pattern.—Proen Products Company. 
For Details Circle 145 on INQUIRY CARD 


GAS ENGINE vacuum cleaner has 
3l-inch wide mouth. Designed to 
pick up wet or dry leaves and other 
debris. Can be used on any firm sur- 
face. No belts or pulleys used.— 
Musgrave, Inc. 

For Details Circle 143 on INQUIRY CARD 


ALL STEEL FRAME with rubber 
tires is available on new 16 inch hand 
mower. Five steel blades do not touch 
bed-knife. Mower is smooth and quiet 
in operation —YARD-MAN, Ine. 
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FLOWER BLANKET is simply rolled 
out, tamped down and_ watered. 
Seeds, fertilizer and soil are all in- 
cluded in blanket. Two varieties 
available, cut flowers or border mat. 
—Troy Blanket Mills. 
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WATERTIMER turns water off auto- 
matically. Automatic valve controls 
watering of lawns and gardens from 
one to 60 minutes. Connects to stand- 
ard ', inch hose or faucet. Said to 
work on any water pressure.—Richdel, 
Incorporated 
For Details Circle 121 on INQUIRY CARD 
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GIANT SPAN lawn rake is 42 inches 
wide. Head adjusts to any raking 
angle to suit user’s height. Replace- 
able 34 teeth are heat treated. Five 
foot handle—True Temper Corpora- 
tion 
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SELF-LOCKING 


EASY HANG perforated 


board fixtures! 


Faster, 
easier, 
more positive 
locking — 


without clips! 


Bubble-packed and 
Card-mounted packaging. 


The most popu- 
lar Easy Hang 
Fixtures—24 
items—are now 
packaged on 
Card-mounted 
or Bubble- 
packed Display 
Cards to assure quick 
identification .. . 
late self-selection... 
velop volume sales. 


merchandiser 


A store-tested Easy 
Hang department in 
itself. Holds assort- 
ment of self-locking 
fixtures, plus perfo- 
rated board in bin 
at back. Takes small 
24” x 21” floor space. 
Drop-shipped, pre- 
paid. Call your job- 
ber or write today. 


Tp 


BOX 333, MICHIGAN CITY, IND. 
FACTORY: GRAND BEACH, MICH, 
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ICE BOX COOKIE MOLD is called 
Slick Slice. Three molds in set which 
will take dough mixed with fruit or 
nuts. Dough can be stored in mold 
overnight in refrigerator.—Keen-Eye 
Co., Ine. 
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STOP RUG SKIDDING 
Liquid rubber coating of Griptex Rug 
Life Guard brushed or sprayed on 
undersurface of rugs prevents sliding. 
Eliminates unraveling. — Adhesive 
Products Corp. 

For Details Circle 96 on INQUIRY CARD 


ADJUSTABLE MOWER BLADE is 
featured on riding mower. “Height-O- 
Matic” adjusts cutting while mower 
is operating. Selection is done by 
turning dial. Two inch adjustment is 
possible.—Eclipse Lawn Mower Co. 
For Details Circle 130 on INQUIRY CARD 


FIRE-RETARDANT PAINT 
When temperature of 300° is reached, 
Retardo paint swells and foams, form- 
ing thick cellular layer of insulation. 
Ten colors available. — Benjamin 
Moore & Co. 
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GARDEN LIGHTS are easily instal- 
led. Each set of lights have five 
weather proof lamps in choice of 
color. Lamps are mounted on 18 
inch plated steel stakes.—Sweinhart 
Equipment Sales 
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ADHESIVE FOAM TAPE 

Permanent pressure- sensitive foam 
tape for weatherstripping and other 
uses. Foam compresses to exact size. 
Wide range of widths and thicknesses. 
—Richards, Parents & Murray, Inc. 
For Details Circle 94 on INQUIRY CARD 








MAK-A-KEY 


PACKAGED 


MAK-A-PIN 
12-in. lengths of 


ROUND steel bars 


NOW in a new plastic squeeze bottle 


MACHINE 
KEY STOCK 
OVER 
60 SIZES 
AVAILABLE 


4 
The keys that changed buyers’ 
habits—I2-inch lengths of cold fin- 
ished steel, zinc-coated. Made .000"’ 
to 003"' oversize; rust-proof; just 


It's new, it's versa- 
tile— hundreds of 
uses for repairs or 
replacement — by 
die makers, me- 
chanics, machine 
shops, farmers, do- 
it-yourselfers. Mak- 
A-Pin rounds are 
copper-coated; can 
be riveted, will cold 
bend; are easy to 
weld, easy to cut. 
Handy display pack 





TEHR-GREEZE white fabric cement 


Same high quality patching cement >. a handy 
plastic squeeze bottle that mess ddl 
brushes, and waste. Easy to apply . then 
patches and repairs any material it “can penetrate. 
Thousands of uses. Sold by leading jobbers and 
dealers everywhere. Comes in 2 oz., 6 oz. and 16 
oz. plastic bottles. Also packed 
from 2 oz. to | gallon in glass. 
Write for prices and literature. 





Come in attractive 3-oolor 


cut, file and fit. Reduce storage 
and handling costs. Proven in hun- 
dreds of applications throughout to '/2"". +> marked 
the world. Over 60 sizes stocked. on each bar. 


DEVAN-JOHNSON COMPANY 


514 Rathbone Ave., Aurora, Ill. 
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contains 10, 12-in. 
bars in 7 sizes: '/g"' 


counter display carton. 
(12 to a package) 


VAL-A COMPANY 


700 W. ROOT ST. CHICAGO 9, ILL. YA-7-9442 














Write for Free 
Wit-iaehitia- 


| = 
SCREW ANCHORS and JACK NUTS "sc: CORP. 


Reading, Pa. 
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MARSHALLTOWN TROWEL COMPANY e MARSHALLTOWN, IOWA 
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YOU CAN FORGET 
YOUR COMPETITION 
WHEN YOU SELL 


“Tawnithfe) 
. the mower line that 


CHALLENGES 
COMPARISON 


—— 
SELF-PROPELLED 


All the LawnFlite features that 
proved so popular last year 
—plus the exclusive, positive 
Syncro-Mesh Drive and 
Air-Flo Shield 


RIDING MOWERS 
With these new LawnFlite models, you can “cash 
in’ on the big demand for riding mowers. They're 
tops in engineering, styling, construction 
and value 


PUSH TYPE 


These are the famous mowers 
that established such 
phenomenal sales records 

in 1959. Each is a leader 

in its price class 


IT’S EASIER TO SELL THE 


Lawntii fe tine 
THAN TO SELL AGAINST IT 


MODERN TOOL & DIE CO. 


5389 West 130th St. ¢ Cleveland 11, Ohio 
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IN MEMORIAM 





CARROLL D. BLAKELEY 


Carroll D. Blakeley, 53, died at 
Northboro, Mass., after an extended 
illness. He was assistant sales man- 
ager of Hodgman Rubber Company. 
Blakeley was well known in the sport- 
ing goods industry. 

Shortly after leaving school in 
1926, Blakeley began working for the 
Framingham, Mass., firm. He rose 
from factory helper to assistant sales 
manager of the sporting specialties 
department. 


HAROLD M. SHONBERG 


Harold M. Shonberg, 49, was one of 
five people killed in an airplane acci- 
dent at Palm Desert, California, on 
Dec. 6, 1959. Shonberg was presi- 
dent of Alpha Metals, Inc., Jersey 
City, N. J. and the Alpha-loy Corp., 
Chicago. 

He had been in California seeking 
a location for a larger branch plant. 
Shonberg started his firm in 1930. He 
had previously taken over from his 
father the metal refinery, Standard 
Rolling Mills, Inc. The firm had been 
founded by his grandfather in 1871. 


STANLEY B. SMITH 

LOS GATOS, Calif. — Stanley B. 
Smith, 70, founder of Orchard Supply 
Hardware Co. died recently after a 
short illness. Smith came to the 
Santa Clara Valley in 1898 from New 
York. He founded his hardware firm 
in 1932 and served as its general man- 
ager until his retirement in 1953. 

Smith was a leader in farmers’ co- 
operatives. He helped form the Cali- 
fornia Prune and Apricot Growers 
Assn., and the Campbell Cooperative 
Dryer. 


KENNETH Y. CRAIG 


Kenneth Y. Craig, 64, died in Chi- 
cago apparently from a heart attack. 
Craig was secretary and senior Cory 
territory manager of the Cory Cor- 
poration. He was attending a Cory 
national sales meeting in Chicago at 
the time of his death. Craig joined 
Cory in 1938. He was elected secre- 
tary of the firm in 1947. He was well- 
known in his territory in and around 
Chicago. 


VINCENT WHITNEY 


SAN RAFAEL, Calif.—Vincent J. 
Whitney, 77, died here recently. He 
was founder of Vincent Whitney Co. 
which manufactures Whitco window 
sash hardware. 

Whitney founded the business in 
1923 in San Francisco. Nine years 
ago he moved the plant to Sausalito. 
Calif. H.R. Williams, Whitney’s son- 
in-law, is vice president and general 
manager of the firm and Mrs. Whit- 
ney is treasurer. 





WILHOLD 


FA VORI TE 
WHITE GLUE! 


WILHOLD 


Glu Bind Z 


1st in White Glue 

Ist in Squeeze Bottles 

Ist in Repeat Sales e SANDS CLEANER 
* SPREADS FURTHER 

* CREATES REPEAT SALES 








$$$ 

BONDS ON 

WIHLHOLD® CONTACT! 
e Use Less 


Only One Coat 
on Wood 

High Heat 
Resistance 
Dries Quicker 





$$$ 

@® A sticky Adhesive 
Mortar. Bonds 
Wood to Masonry 
without shims, 
anchors or plugs. 
Sets firm in 
90 minutes — 
strong — 
permanent. 


WILHOL 








$$$ 
WILHOLD?: Bonds new 


CO N C R ETE pea Gidea. 
ADHESIVE 


Prime coat and 
additive for 
Admix 


Portland cement, 
concrete and 
gypsum plaster. 





$$$ 


WILHOLD® £2;20¢%«0 


CRACK SEALER and GROUT 
Kit with Tools 

Mixes with water. Easy to use and 

clean up, too! Stays clean and white. 

Will not powder. 





$$$ 
WALLPAPER 


WILHOLD afer 


New quick-penetrating. Loosens all 


layers. 
$$$ 





(A Attractively packaged — nationally advertised! 


<u) WILHOLD 


PRODUCTS 


DIV. OF ACORN ADHESIVES CO., INC. 


Los Angeles 31 Chicago 44 
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ONE-PIECE minnow bucket is made 
of polyethylene. Flow-Troll bucket 
floats in horizontal position. Weight- 
ed balance assures bucket will right 
itself with door side up. Provides 
aeration even in shallow water.— 
Cosom Industries, Inc. 
For Details Circle 180 on INQUIRY CARD 


LUNI-CYCLE is 16-inch spoke wheel 
with adjustable seat. “No hands” 
vehicle comes with two training poles 
to aid in learning. Tire is semi-pneu- 
matic. Steel tube constructed.—Rocco 
Products, Inc. 
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ULTRA-LITE pak contains six lures 
in weights from 1/32 to 3/16 ounces. 
Snap fasten container is see-through 
pliable plastic. Variety of patterns 
and colors make kit a good starter 
set of Dardevle lures.—-Lou J. Ep- 
pinger Mfg. Co. 
For Details Circle 181 on INQUIRY CARD 


HOLD DOWN for auto trunk lid. 
Strap has hook for trunk and other 
end hooks to bumper. Adjustable 
strap has 500 pound breaking test. 
Bulky items safely carried with trunk 
open.—The Kolling Company 
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FLEXIBLE FOAM duck decoy 
Weighs under three ounces. Gun fire 
can not sink them. Rides high in 
water. Will not soak up water. Ac- 
tion from light breeze keep decoys 
looking alive in water.—Flexi Foam 
Company 
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VACUUM BOTTLE with handle. 
“Pitcher Pour” has handle, jacket and 
collar molded in one piece. Other fea- 
tures include bottom-loading filler and 
two-tone color.—Aladdin Industries, 
Inc. 
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SPORT SHORTS————— 


Alaska Game Commission 
Ends Work 


The Alaska Game Commission, 
which has helped to guide the man- 
agement of Alaska’s wildlife and 
sport fishery resources from the days 
of the dogsled to the era of the jet 
airplane, has gone out of existence 
as of last December 31, 1959. 

The reason for the termination is 
that under the terms of legislation 
granting Statehood to Alaska the 
State will assume administration, 
management and conservation of the 
fish and wildlife resources handled by 
the Federal Government under the 
Alaska Game Law. 

The Commission was created in 
1925 with five members appointed by 
the Secretary of the Interior. Each 


SPORTS MERCHANDISING——— 


DISPLAY STAND of metal revolves 
and puts more products on less counter 
space. Two dozen assorted furnished 
lines on plastic strips. Each strip has 
six lines and includes a red and white 
float, 15-feet of line, Kirby hook and 
correct size split shot sinker.—Ideal 
Fishing Float Co., Inc. 
For Details Circle 191 on INQUIRY CARD 


COLOR-EXTRUDED aqua blue 
Transite soft monofilament fish line. 
Available in bulk spools and two or 
six, 100-yard spools in plastic boxes. 
Extensive research was done in de- 
veloping this new line.— Western 
Fishing Line Co. 
For Details Circle 158 on INQUIRY CARD 
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of the four Judicial Divisions in 
Alaska were represented and the ex- 
ecutive member was the ranking of- 
ficial of the Bureau of Sport Fish- 
eries and Wildlife in Alaska. 


Last March the Department of the | 
Interior granted a Unit Citation to | 
the commission for its efforts and as | 
a tribute to the way the commission | 


“met the serious threat to the wild- 
life resources of Alaska which re- 
sulted from the early day market 
hunters, and the enormous increase 


in population coincident with the de- | 


fense activities of World War II and 
the post war oil exploration.” 


McCune 
Appoints 
Promotion 
Manager 


Travers 


Laird 


ane e 

SAN FRANCISCO—Travers Laird, 
nationally known tennis professional, 
has joined the McCune Western or- 
ganization as dealer promotional man- 
ager. He will make his headquarters 
at their main office in San Francisco. 
He has been identified with a Bay 
Area jobbing concern for the past 
six years. 

McCune Western have branch of- 
fices in Los Angeles, Newport Beach 


and Provo, Utah. 





@ The addition 
of this 30 lb. capacity 
hanger to the Moore line 
provides the answer to any 
picture, or mirror, hanging prob- 
lem your customers may have. 
Known as No. 26, it is pack- 
aged the same as other Moore 
hangers in colorful Picture Win- 
dow Packets (4 # 26's to packet). 
Like them it sells fast, and with 
less effort. 
Your jobber can supply you. 





King C 


JOHN H. GRAHAM &@ CO. INC. 





TWINE 
ASSORTMENTS 


King Cotton Twine Assortments put your 
dealers in a wide variety class with a mini- 
mum inventory. Assortments include gift 
twine, kite twine, parcel post twine, jute, 
india: large and small balls. Write or ask 
your jobber for full information. 


~ 
o on CORDAGE 


105 DUANE STREET, NEW YORK 8, WN. Y. 
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The Moore 720-8 
Counter disploy 
holds 72 Packets of 
the 5 different sizes, 
yet measures only 
103%,” high with 9” 
diameter base. All 
metal. Revolves. 


MOORE PUSH-PIN CO. 


SINCE 1900. 
113-25 BERKLEY ST., 


.» MAKERS OF FAMOUS MOORE PUSH-PINS 


PHILA. 44, PA. 
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new from 


ATLANTIC 


Deluxe 


POWER SLIDE 


Measuring Tape with 
“Slide Control” action* 


\ r 
s] Ti 
*Hold finger tip 


on slide for full 
retraction. 


*Release finger 
tip to stop retrac- 
tion at any point. 


The only “Slide Control” tape on the market! 
Red and black ft. and in. markings, white 


faced; inside and outside measuring clip; 
available in 6’, 8’, 10’, 12’ lengths, 2” blade. 


Deluxe 


LEATHERETTE CASE 


Precision Measuring Tapes 


50 and 100 ft. lengths, 3/8” blade, red & 
black ft. and in. markings, engineer’s hook. 


all-purpose scraping and cut- 
ting tool for every home 


SAFETY 
HAND SCRAPER 


Single, extra long cutting edge. With 3 blades. 


Order the complete Atlantic line of 
Deluxe, Standard and Thin Tapes (more 
than 20 models and sizes) from your 
Local Hardware Distributor, or write for 
new low price lists to: 


ATLANTIC 


INDUSTRIAL CORPORATION 
91-97 W. Runyon St. ¢ Newark 8, N. J. © Bigelow 3-5000 
Atlantic products also available in Canada 


For Details Circle 54 on INQUIRY CARD 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 52 
when further 


about advertisement. 


desiring information 


A 


American Push Broom Co. aioe 60 
Back Cover 
Animal Trap Co. of America .. . 60 
Atlantic Industrial Corp. . we) ae 
ie a aa 14 


0. Ames Company 


B 


Barton Wood Products Co. 
Boonton Molding Co. 


The Borden Chemical Co., 
Borden Co. x 


Div. of The 
c 

California Retail Hardware Association. . 

Campbell Chain Co. : Mies 

Champion DeArment Tool Co 


Cleveland Mills Co. ‘ 
Colorado Fuel & Iron Corp. 


D 


De Van-Johnson Co. 

Devcon Corporation (15) : 
Diamond Expansion Bolt Co., Inc. 
Drop-Lite Electric Manufacturing Corp.. 
Dyer Specialty Co., Inc. 


Empire Brushes, Inc. 


Fuller Tool Co., Ine. 


G 


The Grabler Manufacturing Co. 
John H. Graham & Co., Inc. 


H 


Hillerich & Bradsby Co. 
Holt Manufacturing Co. 
Howard Hardware Products, 


L 
Lewis Bolt & Nut Co. 


M 


Marshalltown Trowel Co. .... ees 62 
Minster Tae Cae: si. Shi e cca daw Second Cover 
Mayes Brothers Tool Mfg. Co. ...... 59 
Melnor Industries, Inc. (14).....17, , 19, 20 
Robert E. Miller & Co., Inc. 

Modern Tool & Die Co. 

Molly Corporation 

Moore Push Pin Co. 


N 


National Manufacturing Co. rs, 
National Rain Bird Sales & Engineering 


Nygran Industries Ltd. 


P 


Proen Products Co. 
Propulsion Engine Corp. 


Q 


Quick Manufacturing Inc. (10) 


Red Devil Tools Third Cover 


Ss 
Sandvik Steel Inc., 
Screen Patch Co. 
Slaymaker Lock Co. a 5 
H. B. Sherman Manufacturing Co. 
Swan Rubber Co. 


Saw & Tool Div. 


T 


S. G. Taylor Chain Co., Ine. 

Toro Manufacturing Corp. 

Turnbuckles, Ine. .. asec eedass 
Turner Day & Woolworth Handle Corp... 


U 


S. Steel Products Div., U. 
Corp. 


Front Cover 


Ww 


Wilhold Products Div. of Acorn Adhesives 


G. F. Wright Steel & Wire Co. 





HARDWARE WORLD 





Big Parade of 
JUMBO VALUES. 


of fireplace 
furnishings. 


Write for new Catalog 


in barbecue 
braziers and 
wagons... | 


SEE US AT HOUSEWARES SHOW! 
SPACE 354-356-358 
_ CHICAGO— NAVY PIER—JAN. 11-15 








— Ft 


S77 


a" 
NEW PRODUCT PASSES 
5,000,000 IN SALES 
ACCEPTANCE and QUALITY 
PROVEN in ONLY THREE YEARS 
FOR CUSTOMERS INTERESTED IN THE BEST ANCHOR TO 
USE IN — HOLLOW DOORS, (45S) for thicknesses 1/16” to 
Ye" requires 4" hole — WALL BOARD, (4SL) for thicknesses 
1/16” to %” requires 4" hole — PLASTER WALLS, (5SL) for 
thicknesses 4" to 114" requires 5/16” hole 
ASK YOUR JOBBER FOR OUR VISIT BOOTH 417 
NEW COUNTER DISPLAY DEAL WESTERN STATES SHOW 








WALL ANCHORS 


DIAMOND EXPANSION BOLT CO.. INC., GARWOOD, N. J. 











I959 


Western Wholesalers’ Directory 


includes 185 wholesalers located in 
63 cities in 12 of the Western States. 
This 16-page annual directory gives 
valuable information about general 
line and specialty wholesalers who 
serve the retail hardware field. Each 
listing includes executives, terri- 
tory served, types of merchandise 
handled, special sample display 
rooms, specialty salesmen and spe- 
cial services offered. Price $1.00. 
Send check to 


HARDWARE WORLD SERVICE BUREAU 
1355 Market Street, San Francisco 3, Calif. 
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only $4w0 $#AR«K has it! 


No. 74 
Assortment 


THE DISPLAY 
THAT COMBINES ALL PERMANENT 
ABRASIVES FOR HAND SANDING 


@ FREE counter-pegboard combination display. 


@ Steel sandpaper and tungsten carbide sheets. Fine, 
medium and coarse. 


@ Patented trigger release holder. 
@ All items available in open stock. 
@ Full 40% dealer profit. © Quality-made in U.S.A. 


Write for illustrated catalog. 


HOWARD HARDWARE PRODUCTS, INC. 


Newark 8, New Jersey 
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HARDWARE CATALOGS 
Compiled — Prepared — Produced 
Specialists in Hardware cataloging. 
Write, phone or wire for information 
CATALOG GROUP, 420 Market 
Street, San Francisco, Calif. 


1959 WESTERN WHOLESALERS’ 
DIRECTORY includes 185 wholesal- 
ers located in 63 cities in 12 of the 
Western States. This 16-page annual 
directory gives valuable information 
about general line and specialty 
wholesalers who serve the retail hard- 
ware field. Each listing includes ex- 
ecutives, territory served, types of 
merchandise handled, special sample 
display rooms, specialty salesmen and 
special services offered. Price $1.00. 
Send check to HARDWARE WORLD 
SERVICE BUREAU, 1355 Market 
Street, San Francisco 3, Calif. 








- SQUTHERN CALIFORNIA 
FOR LEASE—Good Hardware busi- 


ness in choice location on Highway 66, 
San Bernardino, California. Clean 
stock, Hardware, Plumbing, Electri- 
cal, Paint, Sporting Goods. $30,000 in 
stock and fixtures — Building 36 by 
100, has attached 2 bedroom apt. 
Warehouse in rear 25 by 45. Unlimited 
possibilities for husband and wife. 
Established for 14 years. ADDRESS: 
1286 North Mt. Vernon, San Bernar- 
dino, California. 


WHATS NEW IN HARDWARE, 
HOUSEWARES 
Paint, garden, electrical, 
building supplies. You’ll see them all 
at the Western States Hardware- 
Housewares Show, Brooks Hall, San 
Francisco, Feb. 14-16. For details 
write CRHA, 122 Ninth St., San Fran- 
cisco, Calif. 


plumbing, 








Announcements in this section are inserted at the rate of tweaty 
cents per word, including oddress or box number, with a minimum 
charge of $5.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 








ITIES 


FOR SALE 

RETAIL LUMBER YARD, GEN- 
ERAL MERCHANDISE STORE 
AND BOX FACTORY by owner who 
wishes to retire. Inventory near $40,- 
000. $15,000 with security for balance 
will handle. Will consider lease. Clo- 
verdale Lumber & Supply Co., P. O. 
Box 215, Cloverdale, California. 


HARDWARE and VARIETY STORE 
in small shopping center, outskirts 
of Redwood City. Has U. S. Post Of- 
fice, shoe repair service, saw & tool 
sharpening service, miscl. rentals, 
good stock. Gross $3,500-$4,800 Mo. 
$3,000.00 plus Inventory or $27,500.00, 
$10,000 cash, bal. on terms. PHONE: 
REDWOOD CITY, Calif. EMERSON 
8-5289. 
OPPORTUNITY . . .COMING FEB. 
14-16 
The Western States Hardware-House- 
wares Show, Brooks Hall, San Fran- 
cisco. The market place of the West 
. 100,000 sq. ft. of exhibit space. 
For Details write CRHA, 122 Ninth 
St., San Francisco, Calif. 


LINE WANTED 
Promotional Power Lawnmower line 
wanted by well known manufacturers 
representatives. Travel, four men 
covering California, Arizona, Nevada. 
Can produce good volume for the 
right line. Give full particulars in 
first letter. Address Box A-960, care 
HARDWARE WORLD, 1355 Market 
St., San Francisco 3, Calif. 

SHOW SPECIALS GALORE 
At the Western States Hardware 
Housewares Show, Brooks Hall, San 
Francisco, Feb. 14-16. For Details 
write CRHA, 122 Ninth St., San Fran- 
cisco, Calif. 





BOOK FOR SALESPEOPLE 
CHINA AND GLASS by H. Q. Wil- 
son, a 56-page book which reveals 
historical background, manufacturing 
methods and merchandising of pot- 
tery, dinnerware and glassware. Ex- 
cellent sales reference for sales peo- 
ple. Special price $.25 each. HARD- 
WARE WORLD SERVICE BUREAU 
1355 Market Street, San Francisco 3. 
LAYOUT SHEET .. . Graph lay- 
out sheet scaled 4” to the foot, large 
enough to accommodate a 50 x 100 
foot retail floor plan, is helpful in 
planning a new store or rearrange- 
ment of floor fixtures. Fifty cents 
each. Send order or check today to 
HARDWARE WORLD SERVICE 
BUREAU, 1355 Market Street, San 
Francisco 3. 

DEALERS ... MAKE A DATE 

TODAY 
To attend the Western States Hard- 
ware-Housewares Show at Brooks 
Hall, San Francisco, Feb. 14-16. For 
details Circle No. 299 on Inquiry Card. 
LOOKING FOR NEW PRODUCTS? 
Hundreds of exhibitors will display 
the newest and latest at the Western 
States Hardware-Housewares Show, 
Brooks Hall, San Francisco, Feb. 14- 
16. 

POSITION WANTED 
Capable, experienced Hardware- 
Housewares General Merchandising 
Sales Manager available early 1960. 
Manufacturer, wholesaler, retailer ex- 
perience—Domestic and Foreign Na- 
tional recognition hardware-house- 
wares sales activities resume upon re- 
quest. Address Box A-959, care 
HARDWARE WORLD, 1355 Market 
St.. San Francisco 3, Calif. 

MANUFACTURERS AGENTS 

WANTED 
To call on lumber yards or retail hard- 
ware stores in the smaller towns. We 
make towel bars, soap holders, kitchen 
hoods, ete. Tell us of your coverage. 
Cal Engineering Co., 5407% Via 
Corona, Los Angeles 22, Calif. 








REGULAR— 


7 sizes for every need 


3-color box. 12 boxes 
in a 3-color display carton. 
SIZES: 1/2", Ife", 4", %", 4", 2", %"- 


Ask your jobber or writ 





ROBERT E. MILLER & CO., 


DOMES or SILENCE 


Extra case hardened. Excellent mirror finish, 
plus a heavy nickel plate. , 


FURNITURE LEVELER—> 


Adjustable Combina- 
tion Leveler and Glider 
for Uneven and Un- 
steady Furniture. 


SIZES—I" base, 4 on 
card; 14", 2 on card; 
1%", 2 on card. Drive 
into universal socket or 
5/16" hole. 


=) 


DOMES ~ SILENCE 


INC., 35 Pearl St., New York 4, N. Y. 


one set of AL Scio 
card 


om 


"RUBBER-CUSHIONED! 
GLIDE 


SOFTLY, SILENTLY, 
SMOOTHLY, OVER 
ALL FLOORING. 
SIZES AND TYPES 
FOR ALL WOOD OR METAL FURNITURE. 
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RED DEVIL No. 30 PAINT CONDITIONER 
handles 4 pint to 1 gallon cans, 
features exclusive 3-way Super 
Blending Action that mixes paint 
through-and-through — at 1360 
shakes per minute. Easily fitted with 
4-can or square-can adapter. Model 
shown has spring-mounted counter 
base, but is also available with 
counter-high floor pedestal base. 


STORES 
THAT SELL PAINT 


NEED 
At Least One of These S 


Rod Devil 





PAINT 
CONDITIONERS! 


How About YOUR Store? You can step up paint and sundries 

sales by “tailoring” your paint service for any trade: profes- 

sionals, homeowners, commercial users. It’s a proved way to 

bigger profits! 

Take Your Pick from the world’s biggest line of paint condi- 

tioning machines—Red Devil. There’s a sturdy, efficient Red 

Devil Paint Conditioner for every type of store and trade. And 

nothing beats Red Devil service: 29 Authorized Red Devil 

Service Stations, coast-to-coast. There’s one nearby, for your 

convenience. You save on freight, too, because Red Devil ships See Your Jobber, 

from three points—F.O.B. Union, N. J., Chicago and Los and ask him about Red Devil’s famous trade-in 

Angeles. Save up to $3.00 per unit! allowance. He'll tell you why it’s the most gen- 
erous in the field! 


Red Devil Tooks. 


UNION, N. J., U.S.A. 
World's largest manufacturer of painters’ and glaziers’ tools—since 1872 
For Details Circle 60 on INQUIRY CARD 
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A LOCK ON QUALITY- 
THE KEY TO PROFITS!!! 
SPECIAL PRICES eRLOGK POWERFUL SALES POTENTIAL 


@eeeeeeeeeeeeeeeoeeeeeeeo eee eeeeeeeeee 


AMES LEAF RAKE 

A MUST ITEM FOR LAWN CARE. The flexible, spring steel 
teeth are shaped and dished for quick cleaning. Head 
attractively finished in baked blue enamel with 48” burnt- 
cote handle. An AMES quality buy at Hardware Week 
special price. 

No. AR1I8 Head width 174%” Wt.doz. 20 lbs. Pkg. 12 in carton 


rec.s215 $1.48 peater cost $1.1 1 


HDWE. WEEK SPECIAL 


ELECTRIC UTILITY CART 


Wheel a meal to anywhere you want to serve. Modern cart 
features a deluxe built-in double electrical safety outlet and 
heavy duty power supply cord. Chrome plated legs on easy- 
roll 3’ casters. Enamel top and shelves. 

Colors: WHITE, YELLOW, RED. 

No. 45S Height 2912” Wt. 20 Ibs. Packed IND. 


rec. $1495 $9.44 peater cost $6.60 


HDWE. WEEK SPECIAL 


AMES ROTO-EDGER 


This Ames quality tool solves your trimming problems. Trims 
neatly along sidewalks, up against walls, around flower 
beds, up against fences. Quick, clean, easy to operate. 
Quick, clean, easy to sell. Another AMES quality item at 
special Hardware Week price. 

No. 20 Wt. per % doz. 34 lbs. Packed 6 per carton 


REG. $5.95 $4.49 DEALER COST $3. 1 4 


HDWE. WEEK SPECIAL 


Special Hardware Week Price 
will be withdrawn MARCH 15TH, 1960 


FINER PRODUCTS 
THRU HIGHER STANDARDS 


O. AMES CO. PARKERSBURG, WEST VIRGINIA 
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